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Emerging risks center around six key themes
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76% of consumer businesses feel prepared, however. ..

82% have not documented and tested cyber
response plans involving business stakeholders
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Cyber risk in consumer business

Over 400 chief information officers, chief information security officers, chief technology officers, and other senior executives in consumer
products, retail, restaurants, and agribusiness sectors were surveyed for this publication. The results of this study are designed to help
consumer businesses engage their senior leadership teams and boards in deeper conversations on how to make their businesses
Secure.Vigilant.Resilient.™

To learn more about Deloitte’s cyber risk services: https://www2.deloitte.com/us/en/pages/risk/solutions/cyber-risk-services.html
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