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WHY INVEST
IN WOMEN'S

SPORTS?

Deloitte research shows optimism for the growth of
women's sports and how sharing learnings can help
organizations overcome investment barriers.

THE OPPORTUNITY

Women's sports are poised to generate more
than $1.28 billion in global revenues in 2024—
a 300% growth in just three years. Despite this
rapid growth, women's sports get a fraction of
financial support compared to men’s sports.
Deloitte conducted an exclusive survey of brand
decision-makers of organizations currently
investing in sports or athletics to better
understand areas of opportunity, challenges,
and ways to overcome barriers.

OPTIMISM AROUND WOMEN'S SPORTS GROWTH

36%
SOMEWHAT OPTIMISTIC

57%
VERY
OPTIMISTIC

93%

of brand decision-makers

are optimistic about the
future growth of

women'’s sports

5%
NEUTRAL

2%
SOMEWHAT
PESSIMISTIC

Over 82% of brand decision-makers plan to increase

investment over the next 5 years, showing clear optimism
and interest in investing.

% OF BRAND DECISION-MAKERS ANTICIPATING A SLIGHT
OR MODERATE INCREASE IN INVESTMENT

88%

82%

OF MEDIUM
INVESTMENT
COMPANIES

90%

OF LOW/NO
INVESTMENT
COMPANIES

OF HIGH
INVESTMENT
COMPANIES

o of companies who haven't invested
o in women'’s sports plan to do so
» over the next five years

The impact of women'’s sports sponsorships on four key
brand health metrics met or exceeded the expectations of
80% or more of the surveyed brand decision makers.

This indicates these partnerships not only improve public
perception, but also boost employee morale and involvement.

SPONSORSHIP IMPACT ON BRAND HEALTH METRICS

I MET OR ABOVE EXPECTATIONS

I BELOW EXPECTATIONS OUR COMPANY DOES NOT MEASURE THIS

7%
14% 15% 16% 229
91% 80% 82% 80% 68%

BRAND IMAGE INTERNAL EMPLOYEE BRAND AWARENESS CUSTOMER

SALES/REVENUE
ENGAGEMENT ENGAGEMENT


https://www2.deloitte.com/us/en/insights/industry/technology/technology-media-and-telecom-predictions.html#womens-elite-sports-breaking-the

THE BARRIERS

While opportunity is abundant, there are still challenges for

organizations to overcome when investing in women'’s sports.

CHALLENGES FACED IN INVESTING IN WOMEN'S SPORTS

UNPROVEN BUSINESS
RETURNS

LACK OF AWARENESS IN
TERMS OF TOTAL REACH

FINANCIAL
CONSTRAINTS

49%

LIMITED INDUSTRY DATA

SOCIAL/CULTURAL
CONSIDERATIONS

REGULATORY ISSUES

MY COMPANY HAS NOT 39
FACED ANY CHALLENGES 0

OTHER 7%

o of companies not currently invested
o in women'’s sports pointed to financial
constraints as the biggest challenge

THE SOLUTION

How can organizations overcome investment challenges to
seize this open area of opportunity and be part of a rapidly
growing industry? It all comes down to data and insights.

OVERCOMING BARRIERS TO INVEST IN WOMEN'S SPORTS

78%
INDUSTRY DATA
& INSIGHTS

59%

CASE STUDIES

70%
BEST PRACTICES
37%

ADVOCACY &
41 % AWARENESS
CAMPAIGNS

NETWORKING
OPPORTUNITIES

Data collected by The Collective, Wasserman's women’s impact and advisory practice, in conjunction with Deloitte US Sports Practice. 84 brand-decision makers
| \(either solely or jointly) from any.industry in the US and from companies who are already investing in women's sports were surveyed from June to August 2024.
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MAKE THE

ATHENA PLEDGE
TO INVEST
IN WOMEN'S
SPORTS

The Athena Pledge, supported by leading brands in
women's sports who aspire to mobilize investment,
research, and opportunities in the industry, aims to rally
other brands to commit to targets in increased spending
and support in the women'’s sports ecosystem. The Athena
Pledge founding members, AT&T, Capital One, Cisco and
Deloitte are encouraged by comprehensive findings
revealing that brand decision makers are incredibly
optimistic about the growth of women'’s sports.

INTERESTED IN LEARNING
MORE ABOUT THE ATHENA
PLEDGE? REACH OUT.

PETE GIORGIO | Principal, US Sports Practice Leader
usathenapledge@deloitte.com
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