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Retail Media Network:
building revenue opportunities

Accelerated adoption of consumer digital purchasing over the last two years,
coupled with shifts in the privacy landscape, have created a new revenue opportunity
stream for retailers—Retail Media. Leverage your own first-party data to help brand advertisers
continue to connect with your consumers. As the retailer, you can either create a new revenue stream or
cut existing adverting costs to increase value from your transaction data. Control your most valuable asset,
your customer data and enable a secure, privacy compliant way to leverage your data. Brands can reach
your customers, which lifts sales, increases measurability of advertising, and more closely aligns your
organization with others. Additionally, customers get to experience a seamlessly integrated experience of
relevant advertising across channels.

Deloitte’s Retail Media Network solution is enabled by Google Cloud and powered by the Looker™ business
intelligence platform. Our end-to-end solution enables the management of your sponsored product and
display business with one platform. Core components include tools for campaign set-up and delivery,
pricing rules, inventory allocation, platform integrations, data collection, tag management, and reporting
dashboards with insight generation.

Build a strong digital footprint with a Retail Media Network
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Retail Media Network:
core capabilities
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Retail Media Network—Technical Components
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