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About the research
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Trends is an annual survey of 4,200 consumers in Sweden
Norway and Denmark as part of a more extensive global
survey. The 2023 global study comprises 27,150 responde!
across 17 countries and three continents.

Data cited in this report are based on a nationally
representative sample of consumers aged7Ein Sweden
(2,100), Norway (1,050), and Denmark (1,050). The sample
follows a countryspecific quota on age, gender, region and
working status. The survey took place during July 2023 anc
was carried out online by Ipsos MORI, an independent
research firm, using a question set provided by Deloitte.




Chapter 1

Streaming providers
have moved from
challengers to
challenged

In 2023, fewer Scandinavians have access to a
streaming service than last year, although those
with access consume more. With rising
production costs, high levels of churn, and more
people sharing subscriptions, streaming platforms
are in a difficult battle to keep paying customers
engaged.




Key highlights

Streaming providers have moved from challengers to challenged

1 Fewer Scandinavians have access to a streaming service, although
daily streaming of films and TV series has continued to increase
across Scandinavia.

9 Many consumers are apparently still willing to share their login
credentials. Just under half of Scandinavian subscriptions for Netflix,
HBO and Disney+ are currently shared by two or more households.

1 National broadcasters enjoy huge success in their respective
markets and have been successful in building a broad viewer base
across all age groups.




Streamers has become more cesg¢nsitive

Although Scandinavian consumers continue to have a Daily onscreen entertainment
: : . : Below is a list of activities that you may do on your devices. Which, if
blg appetlte for orscreen entertainment, the audience any, of these do you do at least once a d@y@ltiple choice question)

for streaming has become more cestnsitive, and
many consumers have reduced their monthly spending

0 Stream
by moving on and off subscriptions. 36 Yo s
Watch TV
In 2023, daily streaming of films and TV series has OE’ITFE’}%FﬁQ"n"Je_V?a
continued to increase across Scandinavia, with 36% of P o,
Scandinavians now streaming dai imi ' 31% 22 °
g daily. Similarly, watching %
TVprogrammeson demand is also increasing, with 22% 0 19 tracitoral T
of Scandinavians now doing so dalily. 1 7 %o %
o % 19" 99%
The percentage of consumers watching traditional TV 26
each day, however, fell from 22% in 2022 to 20% in %
2023. What stands out is that more Scandinavians now 20
watch TV on demand rather than watch it live.
//’/-. \
/ 2023

2022
2021
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Uptake of daily streaming across all age groups

As in previous years, media consumption Daily streaming: Age
. : : Below is a list of activities that you may do on your devices. Which, if any, of these do you do at least once
varies considerably with age, and young I RI8K 6C¢KS FAIAND aK26a (KS NBEUPlyREYduostionk?2 OK2a$s a{ G

Scandinavians are much more likely than
older people to use streaming.

. 49% 489,
But there has been a significant uptake of 4% 0 2023
daily streaming across almost all age 43% 0 43% 2022
o &0 38% 2021
groups (except Scandinavians aged/6% 0
between 2021 and 2023.
38% 32%
349%
33% J 9304
29%
26%
22% 15%
e 14%
12%
16-17 1824 2534 3544 4554 55-64 6575
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Geography also plays a role

Danish, Swedish and Norwegian media
consumers are offered a slightly differing
mix of local and international platforms.

Norwegian consumers seem to enjoy

the abundance of streaming services
v2g | OFEAflofSY gAGK
survey streaming film or TV every day

(up from 26% in 2021).

Swedish consumers are not far behind.
37% of Swedish consumers stream film
or TV every day, compared to 28% two
years ago.

And consumption in Denmark is also on
the rise: 31% now use streaming
services every day compared to just 22%
in 2021.

Daily onscreen entertainment: Country

Below is a list of activities that you may do on your devices.
Which, if any, of these do you do at least once a diltiple choice question)

2021
2022

2023
39% 25437"
29% 31%
26% 28 27% 525%
22% 22424 23%2%
19%19%
16% 15%
|
Norway Sweden Denmark Norway Sweden Denmark

Stream films/TV series

Watch traditional TV
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Streaming subscription fatigue hits Scandinavia

With such strong demand for
entertainment, you would think that
Scandinavia should be a very
attractive market for local and global
providers of subscription video on
demand (SVOD).

However, a big question is whether
Scandinavian consumers are willing to
pay for subscriptions, or whether they
are switching to cheaper or free
alternatives.

And it is not good news for streaming
providers: fewer Scandinavians have
access to a paid video streaming
service than a year ago, with the
numbers falling from 81% in 2022 to

TO: AY HAHO b | aA:

Access to SVOD services

Which, if any, of the following paid digital subscription services
do you have access to? (The figure shows the respondents who
have access to at least one video streaming service)

(Multiple choice question)

81%

68%




Streaming declines in other market as well

Other streaming markets are
also in decline, especially in the
Netherlands, Italy, Germany and
Belgium which all show visible
signs of subscription fatigue.

Across the 12 countries shown
in the figure, only Austria and
Japan show increasing SVOD
access, while the UK market for
now remains stable.

Access to SVOD services: Country
Which, if any, of the following paid digital subscription services do you

have access to? (The figure shows the respondents who have access to

at least one video streaming servi¢Bultiple choice question)

81* 81* 80 2022
76" 77* B 2023
72% 71% 68" 73*73* 71%68
% %
6667 65%6 4%
53%

47*

I 38%40"
Norway Sweden Denmark The United Italy Austria Germany Belgium Japan

Netherlands

Kingdom
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Subscription fatigue is driven largely by mabe and older consumers

What is also likely to concern streaming Access to SVOD services: Age
: : .t . Which, if any, of the following paid digital subscription services do you
prowders IS tha_t the SUbSCI’IptIOH. fatlgue have access to? (The figure shows the respondents who have access to
seems to be driven Iargely by FFHIQ]G and at least one video streaming servi¢B)ultiple choice question) 2022
older consumers who would normally be 89% 92% 86% 2023
the most financially stable. 84%
. : : : 90% 14%
However in this current period of high 87% ’ 87% 820
inflation, many consumers are clearly 76% 59%
making necessary adjustments to their
spending, and streaming access could be 59%
one of those household budget items that
. 44%
IS niceto-have, but not needo-have.
16-17 18-24 2534 3544 4554 55-64 65-75
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As the world churns

When there is churn among Scandinavian Cancelling subscriptions
: : : In the last 12 months, have you or someone else in your
SUbSC”berS_’ SFreammg prowders _nOt Only household subscribed to any paid subscriptions for a video
lose SUbSCI‘IptIOﬂ revenues but mlght also streaming service (e.g. Netflix, Disney+), or cancelled any
; ; it existing ones? (The figure shows the respondents who
even fail t(_) recoup their acquisition costs have cancelled a video streaming service)
for subscribers who cancel early. (Multiple choice question)

While many streamers want to raise the

cost of premium subscriptions, o
o : : 20 ()

opportunistic audiences are churning and 25%

returning, although at lower rates than in o%

the previous two years. 26 0

This year, 26% of Scandinavian consumers
said that they (or someone else in their
household) had cancelled an existing
subscription to a video streaming service

in the past 12 months (up from 20% in

202 1) . 2021 2022 2023




Young consumers are quick to leave a streaming service,
but more persuaded to come back

34%
0 . . : VOD i bscrib d 31%
27% of Scandinavian consumers have subscribed services subscribers an
or re-subscribed to an SVOD service during the Ire;r?ubs?rllserS:ﬂTeﬁrly development . 27%
. . n the past 12 months, have you or someone else in your
previous 12 months, down from 34% in 2022. household subscribed to any paid subscriptions for a video
. . . . streaming service (e.g. Netflix, Disney+), or canceled an
Churn is driven primarily by young consumers existing ones? (The figure shows the respondents who
who are more ||ke|y to cancel a Subscription and subscribed to a new video streaming service and/or have
. re-subscribed to a previously cancelled video streaming service) 2023
re-subscribe later. For example, 36% of (Multiple choice question S
Scandinavian consumers aged 25 to < 2021

34 had cancelled a subscription during the

previous 12 months compared to only Cancelling and subscribing: Age

In the last 12 months, have you or someone else in your household subscribed to any paid subscriptions for

16% of consumers aged 55 to 64. a video streaming service (e.g. Netflix, Disney+), or cancelled any existinghulkigPe choice question)
However, the differences between cancellations  37% 38% 350
and subscriptions are more or less similar across 33% 600
. ) 0
the various age groups. 33% $O%0 $6% 33% ° Subscribed/
) 5 18% re-subscribed to
Young consumers are apparently quick to leave a 26% 0 a video streaming
streaming service, but they are also more easily I~ 11% sefvice
0 Cancelled a video
persuaded to come back. 0% streaming service
16-17 18-24 2534 3544 4554 55-64 6575
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Netflix dominates the market

Looking at the overall Scandinavian market, Netflix has continued its dominance in 2023, with
55% of Norwegian consumers, 50% of Swedish consumers and 48% of Danish consumers
enjoying a Netflix subscription either directly or through a bundle.

Access to SVOD services: Country

Which, if any, of the following digital subscription services
do you have access t@¥lultiple choice question)

55% Norway
50'“’48% Sweden
a1% Denmark
38%33% 36% 35% 33
30% 31% 3132
28*
23%
18%
%
142 12%
10% % 9% % 8% % 8*
%
4% 7 7 5% 7 7 4% 6% 5% 4%
&
\ . . I
NETFLIX ~ 2Play  HBOMAX @ Play ?afg~£>+ Jviaplay € MORE dis&ry . primevideo  sky{IwiME  @TV+ wre=iTv O Premium
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A streaming market in constant motion

Looking at the past five years, it is evident that the ScandinaviarSome players have failed to break through to a mainstream
streaming market is in constant motion, with new players audience (Prime Vide&outubePremium and Apple TV+ are
SYGSNAY3I yR W2f RQ LJX I @ SNRE T ledukples)ybit otiie? playeks suchias Xiaplayi HBS Makantl NJ
share. For example, Netflix, Viaplay and HBO Max saw a declin®isney+ have been relatively successful, with aroundtbind

in their market share in 2023. of Scandinavian consumers currently having access to them.

Access to SVOD services
Which, if any, of the following digital subscription services do you have access t0?
(Multiple choice questiorsweden is not included in the graph due to a lack of data on some brands.)

5o

=l... 2018
azag?’ 2019
art 42" 2020
35* 5% 36" 37 36" 2021
34 31‘33-* 32+ 2022
2 2023
25" 25 24
23
21‘ zu‘
149615"
- - g“ g‘ slt s s“ .
2 r""E 6 6 5" 5* 4~ g~ 5" 5" 5"
NETFLIX 2 Play Play HBOMAX Dlanep+ ») viaplay [ % prime video sky@wmme  @tV+ CMORE  EPremium
discovery+
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Subscription sharing is still a problem

While streaming providers fight Subscription sharing: Brands Willingness to pay if subscription sharing was banned
: e : You mentioned that you have access to a video subscription If each of the following video streaming companies were to ban
against churn and rsing prOdUCtlpn account. Including your own, approximately how many multiple households from using the same account, would you be
COSts, they also face problems with households share each of the following accounts? more likely to take out a subscription in your own name, more
people sharing subscriptions. likely to stop using the service entirely, or are you not sure?
In Scandinavia, many consumers are 3% 2% 3% Five or more households More likely to stop using
) e ] 7% 6% 6% Four h hold the service entirely
apparently still willing to share their 9% our housenolds Not sure what | would do
. . . 10% 13% Three households % _
login credentials, so that family and 37 More likely to take out a
. Two households 48% subscription in my own
friends can save money. Just under 24% One household 55% name/change existing
. . .. 24% subscription to be in my
half of Scandinavian subscriptions for 25% name

Netflix, HBO and Disney+ are currently

shared by two or more households. 37%

Our survey also shows that about 50%
2F OdzZNNByYy i { OFyRAYL
would be unwilling to pay for their

own subscription if subscription 25%

NA RS NE O = k=

\J J’

56% 59% 52%

1 %
sharing was banned by the large 20 16%
streaming providers. NETFLIX ~ HBOMOX — Dewgeh NETFLIY  HBOMOX — Bewgpd
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The success of national broadcasters

Scandinavian national broadcasters enjoy
huge success in their respective markets.
SVT Play, for example, is used by 78% of
Swedish consumers, NRK TV is used by 73%
of Norwegian consumers, and 64% of

Danish consumers use DRTV.

Use of free streaming services: Country

What is more, national broadcasters have
been successful in building a broad viewer
base across all age groups, whereas the
international commercial streaming
services cater primarily to younger
consumers and are struggling to attract
older target audiences.

Which, if any, of the following free video streaming services do you currentlyMigkiple choice question) Norway
Sweden
78* 73" Denmark
65", 64"
53 8222 54
12“1il 7% 9%11% 3% 4% 3%
SVT Play NRK TV TV4 Play YouTube DRTV Filmstriben Pluto TV Rakuten TV
. . 83%SVT Play
Free and paid streaming
; . 69% 73%NRK TV
services: Age B 67 TV4 Play
International commercial 600 647 DRTV
streaming services: Which, if 53%
any, of the following digital ~ 52%
subscription services do you 43‘:@
have access t0? 35
National broadcast streaming S
services: Which, if any, of the 20; Netflix
following free video streaming 14”HBO Max
services do you currently use? 6% Disney+
(Multiple choice questions) 1804 5534 3544 5564 6575
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Spotify dominates audio subscription

Scandinavian consumers are also

accustomed to paying for music and Promom
audiog a market dominated largely by
Spotify, although its numbers show
some signs of customer fatigue. 46% of
Scandinavian consumers say that they — Apple Music
have access to Spotify. This number was ~ Mofic

Nextory

Bookbeat

48% in 2021 and peaked at 51% in Podimo

2022 Saxo streaming
. . Tidal

Access to audio subscriptions

Music: Which, if any, of the following digital

subscription services do you have access to? Amazon/

Please also consider subscriptions paid for by Prime Music

other people that you can access, such as

other members of your household or family, SoundCloud Go/Go+

or by your job.

Podcast/audiobook: Which, if any, of the Amazon Music

following digital podcast or audiobook Unlimited

subscription services do you have access to?

(Multiple choice questions) Ally

Deezer Premium

5
4
4

3
-
-
2
7
-
p

.

-

1

-

-

48%
51*
46*

15*

2021
2022
2023
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