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1| Where does the Digital Product Passport (DPP) ,,originate“?

Ecodesign for Sustainable
Products Regulation (ESPR)

Circular Economy Action Plan
(CEAP)

Legal implementation of the
CEAP to introduce mandatory
sustainability requirements
for products

Specific catalogue of measures
Regulatory enforcement of the within the Green Deal to promote
sustainable transformation of the circular economy
the EU economy
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Digital Product Passport (DPP)

DPP is an element of the ESPR
and therefore an operational
instrument of the ESPR for
providing structured, transparent
product information throughout
the entire product life cycle

The first delegated acts for
specific product groups are
expected from 2026



2 | What is the DPP?

/Definition of the DPP

* A Product-specific set of data that
includes all specified information

about the product, such as
ingredients, repairability, and

recyclability, which is accessible
electronically through a data carrier

(Art. 2 No. 28 ESPR).

* Please note: The ESPR regulates only
the basic functional framework of

the DPP.

* Further specification is provided by
implementing acts of the European
Commission (also referred to as

delegated acts) and additional
legislation.
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G)jectives of the DPP

* Improvement of the traceability of all
product information relevant to the
law (not all!) throughout the entire life
cycle.

* Accessto reliable product
information in a harmonised manner
for actors along the entire value chain
(Recital 32 ESPR).

O

@gulatory framework

* The ESPRis the primary legal basis

for the DPP and defines minimum
requirements of a general nature; as a
regulation, it does not need to be
transposed into national legislation
and is directly applicable.

Delegated acts specify the
requirements (Art. 4 ESPR) of the
DPP for the respective product
groups, e.g., aluminium, furniture,
textiles.

In addition, there are other legislative

acts that also require product

passports, e.g., the Batteries
Regulation.




3 | Which DPPs are currently planned?
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Ecodesign Regulation (ESPR)

July 18, 2024

Entry into force of the ESPR
(Ecodesign Regulation)

= Basis for the Digital Product
Passport (DPP)

April 16, 2025

ESPR's first working plan for
prioritized products (four final
products & two intermediate
products)

From 2027

Gradual introduction of the
DPP for prioritized product
groups, e.g., textiles and
aluminium

August 18, 2024

Entry into force of the EBR
(EU Batteries Regulation)

= Basis for the Digital Battery
Passport (DBP)

The DBP is not part of the ESPR
working plan but is based on the
EU Batteries Regulation

From February 2027

Introduction of a mandatory
— battery passport for certain

batteries



4 | For which product groups is the DPP currently intended?

Overview of the legal framework for Digital Product Passports for different product groups

ESPR
= legal basis for the DPP

Prioritized product groups (according to the EU Commission's first working plan)

. Intermediate
Final products
products

2027 2028 2026

Horizontal
requirements

2027

Textiles/ Furniture Iron and
Apparel Steel

@

Repairability and
repairability scoring

2029

2028 2027

Recycled content and
recyclability of electrical

Mattresses Aluminium

and electronic
equipment

Batteries Regulation
= legal basis for the DBP

The EBR regulates sustainability requirements for batteries and
mandates the digital battery passport (DBP).

The passportis a specific Digital Product Passport (DPP) for
batteries.

Mandatory from February 2027 for, among others:
* Electric vehicle batteries (HV batteries)
* Industrial batteries with a capacity > 2 kWh

* Light means of transport batteries
(LMT batteries, e.g., e-bikes, e-scooters)

Contains product-specific information such as:
* Chemistry

* Carbon footprint

* Origin of critical raw materials

* Recyclability and recycled content

* manufacturer information

* Life cycle data

"The dates in the first working plan indicate the expected date on which the EU Commission intends to adopt the respective delegated act. As soon as a delegated act enters into force, the implementation period for manufacturers and distributors

begins — usually at least 18 months before the requirements become mandatory
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5| What are the requirements for the DPP?

The ESPR establishes the principle that a DPP is mandatory for specific product groups and defines the basic
requirements for the DPP.

s
Content and data structure
* Details and information, e.g., on material composition, energy efficiency, environmental and carbon footprint,

and repair, reuse, and recycling
* Details on the unique identification of products (model, batch, individual item)
« Documents and information on conformity These dataare
+ User manuals, instructions, warnings or safety information further specified :

and
Technical implementation supplemented
- Data carrier (labelling (e.g., QR-Code, RFID) —} bytheproduct-
* Layout & position (visible and easily accessible) specific '
delegated acts

Accessibility & Responsibilities for each
* Access to information for customers and authorized actors product.
* Definition of responsibilities for creating the DPP and updating and maintaining the data
Availability
* Period of availability of the DPP
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6 | Which information does the DPP cover?

The DPP in the ESPR Regulation is clearly focused on product-specific sustainability information. It does not cover all aspects required, for
example, for sustainability reporting (such as CSRD reporting) or for regulatory requirements (e.g., CBAM or EUDR). The DPP can be a
cornerstone for CSRD data provision (e.g., for Scope 3 emissions or product life cycle data), but it does not replace the comprehensive
requirements of the CSRD.

DPP covers DPP does not cover

CSRD-relevant company data, such as:

Product-related data such as: + Governance information (e.g., company policy, human
* Materials and components rights)
* Origin and place of manufacture * Social aspects (working conditions, related supply
« Environmental and carbon footprint (at product level) chain risks)
« Repairability, reusability, recyclability * Financial indicators and risk management
* Substances of concern CBAM-specific requirements, such as:
* Conformity information (e. g., CE marking) « Detailed emissions data for production processes
* Userinformation (installation, maintenance & disposal) e Information on embedded emissions

Aggregated ESG data at the company level (the DPP is
product-specific, not company specific)

Current working assumption, further specifications to be awaited, e.g. via delegated acts etc.
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7 | What penalties are imposed on companies for infringements?

The ESPR requires member states to lay down effective, proportionate, and dissuasive rules on penalties to ensure compliance with the
requirements, including the DPP. The penalties for infringements of the ESPR regulations ultimately depend on their implementation into

German law (EU member states have discretion in this area of sanctioning).
Possible Penalties

The regulation explicitly mentions the following penalties:

e Penalties should include at least fines and a time-limited exclusion from
public procurement procedures.

« Market surveillance authorities actively monitor and have extensive powers to Excl:zi&?:mm v:f;gf:ﬁ:f; !
ensure compliance with the ESPR. They can prohibit the placing on the market procurement LA AL I L
of non-compliant products., restrict them, or order their withdrawal from the procedures productrecalls
market. These measures are particularly effective if the DPP is missing or

defective.

However, it is to be expected that national legislators will also include other instruments such as warnings, distribution bans, or public
announcements in their regulations, as is customary in similar regulatory frameworks. It is also expected that there will be different

monitoring authorities.

Deloitte 2026



Roles and obligations
for companies
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8 | Which economic operators are relevant in connection with the DPP?

With the introduction of the DPP, new requirements arise for companies along the entire value chain. In principle, all economic operators
involved in the value chain of a product are affected by the requirements associated with the DPP. The specific obligations depend on the
function a company performs in the supply chain.

In principle (not specified in the ESPR), a distinction can initially be made between two types of economic operators:

« Economic operators providing data. These include, in particular, manufacturers, authorised representatives, importers, distributors,
dealers and fulfilment service providers.

« Economic operators receiving data, who have access to relevant data. These include, for example, customers/consumers, repairers,
recyclers, as well as market surveillance and customs authorities.

Responsible actors Authorised actors
(data providers) (data recipients)

According to the regulation, these actors
have access rights to the information
contained in the DPP, depending on their role,
such as

v versus v

Customers/consumers, repairers, recyclers,
market surveillance and customs authorities,
civil society organisations and research
institutions

According to the regulation, these actors are
directly responsible for the creation,
updating and making available of the DPP.

Manufacturer, authorised representatives,
importers, distributors, dealers and
fulfilment service providers
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9 | What roles can companies have in the context of the DPP?

The ESPR defines various roles in connection with the DPP that companies may take on. The role of a company depends on its business
model. A company can therefore take on several roles at the same time. The most important roles for companies are listed below,
although the roles are likely to be specified in more detail in each implementing regulation:

 Manutacturer [l _importer W Distribuor W Deater ___

* Any natural or legal person that  Any natural or legal person + Any natural or legal person in the  Adistributor or any other natural

manufactures a product or that
has a product designed or
manufactured, and markets that
product under their name or

established in the Union that
places a product from a third
country on the Union market.

supply chain, other than the
manufacturer or the importer,
that makes a product available
on the market.

or legal person that offers
products for sale, hire or hire
purchase, or that displays
products, to end users in the

trademark course of a commercial activity.

Responsibility for creating and maintaining the DPP lies primarily with the manufacturers of DPP-relevant final products. They are obliged
to collect, structure, and digitally provide all relevant information. In doing so, they are dependent on close cooperation with their suppliers,
who must provide data on materials, components, and preliminary products. In addition, a manufacturer can appoint an authorized
representative in writing to perform the tasks specified on behalf of the manufacturer (e.g., acting as a contact person for authorities).
Importers and distributors can also be held accountable, especially if they market products under their own name.
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10 | What are the main obligations associated with these DPP-related roles?

The main obligations in connection with the DPP vary depending on a company's role and position in the supply chain. A company may also
have several roles, which must be examined on a case-by-case basis. The main roles and obligations for companies are as follows?:

| Manufacturer | Importer
Obligations Obligations Obligations Obligations

Making a complete and up-to-
date DPP available before placing
on the market/putting into service
Carrying out the conformity
assessment procedure
Preparing and storing technical
documentation and the EU
declaration of conformity

Ensuring CE marking or alternative
marking

Updating the DPP in the event of
product changes or new
requirements

Providing digital instructions for
the DPP

Ensuring thatimported products
contain a valid DPP

* Checking conformity and CE

marking before placing on the
market

* Providing technical

documentation and declaration of
conformity upon request, i.e.,
keeping the relevant documents
available

* Ensuring the digital instructions

Verifying whether products bear
the DPP and CE markings
Ensuring that all necessary
information and documents are
available

Storage and transport must not
compromise product conformity
Support with recalls and corrective
actions

Ensure that the DPP is accessible
to customers

(e.g., in distance selling)

Visible and accurate presentation
of labels and product information

No use of misleading or confusing
labelling
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2|n addition, there are other economic operators such as authorised representatives and fulfilment service providers.

Data sharing: All actors along the supply chain must provide relevant information
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11 | What could an implementation approach? for the DPP look like?

The aim is to ensure early compliance with and documentation of the regulatory requirements of the ESPR & DPP in order to minimize
compliance risks and create transparency in the supply chain. Companies should prepare for the DPP at an early stage; it would be advisable
to start with a passport.

PMO and development of a detailed regulatory project plan
IT implementation
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Phase 1 Phase 2 Phase 3 Phase 4
Preparation & analysis Concept & compliance design Documentation structure Assurance of quality

.

Identification of affected
product groups in
accordance with ESPR/EBR

Identification of DPP-
relevant roles within the
company for each product

Definition and analysis of
specific requirements for
data collection for affected
products in accordance with
the ecodesign requirements
and conformity assessment
procedures specified in the
delegated acts

Initial gap analysis of
processes and data and
derivation of a catalogue of
obligations

J

.

Identification and
assessment of risks (e.g.,

substances of concern, lack of
repairability, energy efficiency)

as a basis for the data model
and submission of the
declaration of conformity

Definition of roles and
responsibilities within the
company (e.g., DPP creation,
review, and updating)

Implementation of training
for specialist departments

Creation of comprehensive
DPP documentation
(e.g., handbook/manual)

* Development of technical
documentation for the
declaration of conformity

* Pilotimplementation of the
DPP in selected product lines

J

.

J

.

Preparation for market
surveillance and inspections

Development of measures in
the event of data gaps or non-
conformity

J

3 Pending ongoing discussions/votes and pending delegated acts.
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Information about our website and additional webcasts
Thank you for your participation! If you have any questions, feel free to reach out to us at any time or visit our
website — you can find more webcasts on Sustainability Assurance topics there.

Our Website @ Sustainability Assurance Webcasts @

Our upcoming webcast series offers you the opportunity to
dive deep into the topics of Sustainability Assurance and gain
valuable insights from our experts:

Uber Sustainability Assurance

Nachhaltigkeitsfragestellungen sind ein wesentlicher Bestandteil
strategischer Unternehmensentscheidungen und der operativen
Steuerung. Das Thema hat sich von einem Marketing-orientierten
Differenzierungsfaktor hin zu einer unternehmerischen Notwendigkeit
gewandelt. Strategische Nachhaltigkeitsthemen verandern allerdings auch
die Anforderungen an die nichtfinanzielle Berichterstattung. Damit sind sie
fester Bestandteil der Agenda von CFO und Aufsichtsrat. Unser
Sustainability Assurance Team begleitet Unternehmen bei der Planung und

Umsetzung entsprechender Strukturen. SustainabilityAssuranceWebcasts _ March 10’ 2026 | M|nera[s-Due Diligence

von August 2025 bis Januar 2026
— March 24, 2026 | Reporting under the VSME

— February 10, 2026 | EU Batteries Regulation
— February 24, 2026 | LkSG/CSDDD

Zur Event-Website

English webcast series

We also offer our webcasts in English. For more information

please visit our event website. [

¥

Registration
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https://www.deloitte.com/de/de/services/audit-assurance/services/sustainability-assurance.html
https://www.deloitte.com/de/de/services/audit-assurance/services/sustainability-assurance.html
https://www.deloitte.com/de/de/services/audit-assurance/events/sustainability-assurance-webcasts-english.html
https://www.deloitte.com/de/de/services/audit-assurance/events/sustainability-assurance-webcasts-english.html
https://www.deloitte.com/de/de/services/audit-assurance/services/sustainability-assurance.html
https://cloud.marketing.deloitte.de/RegistrationPage?eventname=Sustainability%20Assurance%20Webcasts%20english&locale=en&mid2=MID-23220&category=Webcasts&eventCampaignId=701af000009yhZbAAI
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Your contacts

Dr. Sophie Luise Bings

Senior Manager, Attorney
Sustainability Assurance / ESG / GRC
Regulatory

Germany, Dusseldorf

Mobile: +49 151 58072492
E-Mail: sbings@deloitte.de

Anna Marina Prehn

Manager, Attorney

Sustainability Assurance / ESG / GRC
Germany, Hamburg

Mobile: +49 151 54484670
E-Mail: aprehn@deloitte.de

Ryo Yano

Manager, Japanese CPA
Audit & Assurance / Audit Industries
Germany, Dusseldorf

Mobile: +49 160 8402723
E-Mail: yryo@deloitte.de
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Deloitte

Deloitte refers to one or more of Deloitte Touche Tohmatsu Limited (DTTL), its global network of member firms, and their related entities (collectively, the “Deloitte organization”). DTTL (also referred to as
“Deloitte Global”) and each of its member firms and related entities are legally separate and independent entities, which cannot obligate or bind each other in respect of third parties. DTTLand each DTTL
member firm and related entity is liable only for its own acts and omissions, and not those of each other. DTTL does not provide services to clients. Please see www.deloitte.com/de/UeberUns to learn more.

Deloitte provides industry-leading audit and assurance, tax and legal, consulting, financial advisory, and risk advisory services to nearly 90% of the Fortune Global 500® and thousands of private companies.
Legal advisory services in Germany are provided by Deloitte Legal. Our people deliver measurable and lasting results that help reinforce public trust in capital markets, enable clients to transform and thrive,
and lead the way toward a stronger economy, a more equitable society and a sustainable world. Building on its 175-plus year history, Deloitte spans more than 150 countries and territories. Learn how
Deloitte’s approximately 457,000 people worldwide make an impact that matters at www.deloitte.com/de.

This presentation has been solely prepared for the client in accordance with the underlying contractual agreement. The presentation is to be treated confidential. Any disclosure to third parties —in whole or
in part —is subject to our prior written consent, except to the extent such disclosure by the client is required by law. Unless otherwise expressly agreed in writing, no person other than the client is entitled to
place reliance on the presentation or to derive any rights from the presentation. The presentation has been prepared on the basis of the information provided by the client, unless otherwise agreed with the
client we have not verified such information as to its accuracy and completeness.
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