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Whatôs next 
for business?
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A VUCA WORLD 

PUTTING BUSINESS 

& COMMERCE 

UNDER PRESSURE
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SINCE 2020, A NON-STOP ERA OF TENSIONS AND CHAOS
A CONTEXT PROVOKING ANXIETY, SEARCH FOR PURPOSE, AND EXHAUSTION

ÅPGC, energy, interest rate and real estate Inflation

ÅMore inequality while the rich got richer the past 3 years 

economic crisis and depression,

ÅHousehold and state indebtedness

ÅMass illegal immigration and crime/poverty boost

ÅCrisis of meaning and great resignation, burn out, quitting, 

telecommuting, remote work, digital nomads

ÅIncrease in layoffs (in tech too) and unemployment because of 

AI

ÅRise of the extremes, Hyperpolarization

ÅTensions: tradition vs. modernity

ÅRise of nationalism

ÅTerritorial conflicts (Ukraine, Taiwan, Iran, Korea)

ÅReligious and ethnic tensions

ÅCompetition for resources

ÅEconomic wars, big tech vs. big gov
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ÅIncrease in the intensity and frequency of 

climatic disasters (fires, droughts, floods,...)

ÅGlobal warming, pollution, energy crisis... 

ÅEco-anxiety, insecurity, famine, diseases

ÅCost of the necessary decarbonization

ÅDifficulty to change behaviors

ÅTaxes and bans, CSR regulations (CSRD)
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INFLATION & ECONOMIC 
DIFFICULTIES
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72% OF CONSUMERS SAY THAT EXTERNAL FACTORS SUCH AS INFLATION, SOCIAL UNREST AND CLIMATE 
CHANGE ARE HAVING A GREATER IMPACT ON THEIR LIVES THAN EVER BEFORE

NAVIGATING THE NEVER NORMAL
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Aging world

Interconnectedness
Urbanisation

Globalisation

Sustainability

Population growth

Individualisation

Erosion of trust

AI & 
Automatisation 

Concentration
of wealth

Biotech
revolution

Short-termism

Prices increasing

Stay healthy

Have fun

Politic fragmentation

Conflicts

Anti-work

Sustainable practices

Work with AI

çTech-celerationè

Climate crisis

Inequalities & opportunities

SOURCE(S) : ACCENTURE, SITRA MEGATRENDS

Overconsumption

Money save for the future
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9ŎƻƴƻƳƛŎ ǳƴŎŜǊǘŀƛƴǘȅ

5ŜƳƻŎǊŀǘƛŎ ǎǘǊǳƎƎƭŜ

Tech dominance
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https://www.sitra.fi/en/publications/megatrends-2023/
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INFLATION : A TOP CONCERN FOR MOST OF THE WORLD ECONOMIES

ENERGY, REAL ESTATE, FOOD & t¦w/I!{9 th²9w ARE UNDER PRESSURE

SOURCE(S) : PROF G MEDIA / 2024 PREDICTIONS
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https://www.profgalloway.com/2024-predictions/


METAVERSE, 
NFT, 
BLOCKCHAIN, 
CRYPTOCURRENCIES
DIGITAL IN STORE
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METAVERSE, NFT, BLOCKCHAIN, PURPOSELESS DIGITAL IN STORE ARE OUT! 
THE TIMES FOR FUN INNOVATION IS TOTALLY OVER

12SOURCE(S) : CASCADIA CAPITAL LLC
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INFLATION : BUSINESSES ARE TRYING TO ADJUSTé 

twL/9 Dh¦DLbD AND FIGHT BETWEEN BRANDS & RETAILERS / PRICE

UnileverIntermarch®
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https://www.linkedin.com/posts/olivierdauvers_exclu-unilever-intermarch%C3%A9-la-guerre-activity-7153717703357165570-DwRZ?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/company/unilever/
https://www.linkedin.com/company/intermarche/
https://www.abc.net.au/news/2023-09-21/price-gouging-inquiry-inflation-business-profits-cost-of-living/102885814
https://www.france24.com/en/france/20240121-french-politicians-attempt-to-appease-angry-farmer


YEARS OF MULTI CRISIS HAVE LEFT CONSUMERSé.

SOURCE(S) : KANTAR 2024 US OUTLOOK14
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HYPERPOLARIZATION OF THE WORLD, OF OPINIONS, OF PEOPLE

SOURCE(S) : HUB INSTITUTE15

URBAN BOBO 

VEGETARIAN
HUNTERS & 

BBQ FAN

URBAN CITIES

COUNTRYSIDE

AUTO/MOTO

BICYCLES AND PUBLIC 

TRANSPORT

THE RICH

THE POORRELIGIOUS

ATHEISTS

CONSERVATIVES

WOKE &

PROGRESSISTS
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CONFRONTING EACH OTHER ON OUR DIFFERENCES / INSTEAD OF FINDING COMMON GROUND
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CLIENT SIDE : HOW DO YOU DEAL WITH THE PERMACRISIS?
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ESCAPE FROM REALITY 
/ IMMEDIATE HAPPINESS
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CONSUMERS TURNING SELFWARD

17SOURCE(S) : KANTAR 2024 US OUTLOOK
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