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Consumer expectations for Q2 2023

Thinking about your financial situation and spending plans for the next three months (i.e. April to June 2023) compared to the last three
months (i.e. January to March 2023), do you expect to see an increase or decrease in each of the following, or will it remain about the same?

% of UK consumers

% saying it will decrease M % saying it will increase
My overall outgoings

Spending on day to day

Buying supermarket brands to save money
Buying groceries from cheaper supermarkets
Buying goods on discounts/sale

Making use of loyalty schemes/vouchers/coupons to save

Buying groceries in several supermarkets to reduce overall food bills
Repairing / fixing items and not buying new equivalent

Buying second-hand/refurbished products

Shopping in store for groceries

My annual earnings

The number of loyalty/brand schemes/apps | use

The amount of money | am putting into savings

Total amount of money I plan to spend on holidays

Spending on things other than day to day

Money left at the end of each month

Purchasing products or services on credit

Shopping in store for things other than groceries

Buying more sustainable products and services

Shopping online for things other than groceries

The number of holidays in the UK

Spending on things related to being healthier

Shopping online for groceries

Using an app to get early/exclusive access to products/experiences

The number of holidays abroad

Spending on things that help reduce my energy costs

Making large purchases

Ability to pay for unexpected large expenses

Going out to restaurants and bars

Sharing my personal data to receive a more personalised shopping service
The amount of money | borrow through a personal bank loan

Buying goods or services | was made aware of on a social media platform
Buying goods or services from a social media platform
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Consumers expect inflationary pressures
to ease further in the quarter ahead

Consumers are confident that some of the
pressures they felt at the start of the year will
ease in the quarter ahead. When asked about
their financial situation and spending plans for
the next quarter, 39% of consumers say they
expect their overall outgoings to go up and a
third (32%) expect their day-to-day spending to
increase compared with Q1 2023. In contrast,
last quarter 50% of consumers expected an
increase in their overall outgoings and 37%
expected their day-to-day spending to go up at
the end of the month.
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