
 
Consulting 

Strategy | Functional Consultant 
 
What impact will you make?  
 
Every day, your work will make an impact that matters, while you thrive in a dynamic culture of 
inclusion, collaboration and high performance. As the undisputed leader in professional services, 
Deloitte is where you will find unrivalled opportunities to succeed and realise your full potential.  
 
 
The Team  
 
This role sits within our Technology Consulting practice. Deloitte Digital has created a new model 
for a new age: The Creative Digital Consultancy. We are transforming the digital journey in a way 
an agency or traditional consultancy alone cannot–now leaders across their entire organisation can 
come to one place to have their ambitions brought to life. We combined the creative and digital 
capabilities of our studios with the technical experience, deep business strategy, broad reach, and 
relationships of one of the world's largest consultancy to create something that is so much more 
than the sum of its parts. We can help you imagine bigger and scale as your business grows. 
  
Work you will do 
 
The primary role of a Consultant is to be responsible for managing specific work streams (or 
modules) within a broader project. Consultants on an engagement report into the Team Lead/ 
Manager and are responsible for end-to-end delivery of the work stream allocated to them.  
 
The responsibilities and experiences of Strategy Consultant should include:  

• Collaborate with engagement teams to analyse client operations, gather data, brainstorm 
potential options, and make choices about right strategy models  

• Prepare the project plan to meet client objectives within established budget and timeline, 
and recognise when plans should be adjusted to meet objectives  

• Assess the current processes and procedures to identify areas of improvements in terms 
of efficiency and effectiveness  

• Prepare client-ready deliverables (such as proposals, approach notes, market research, 
project plan, status reports, among others)  

• Support intra-firm initiatives through primary and secondary research, and participate in 
knowledge sharing activities  

• Be able to understand how business functions operate and how sector trends impact a 
client’s business  

• Be able to organise insights and define a logical flow to tell a story when presenting 
recommendations  

• Build relationships and communicates effectively to positively influence peers and other 
stakeholders  

• Be able to propose solutions by adopting a customer-centric view of the client’s strategy  
• Be able to address client business challenges in the intersection of process and technology 
• Be a natural team player who enjoys working with others to solve problems and sharing 

knowledge   
• Assist with Business Development activities across the Practice in activities such as 

identification, proposal/solution development, and help with pursuits at key clients while 
working with appropriate Deloitte stakeholders from internal service lines/industries 

• Manage small/medium sized teams delivering business/digital transformation assignments 
 
 
Profile 
 

• Bachelor's degree, preferably in Management or equivalent experience  
• Hands on experience with Microsoft Office programs (PowerPoint, Excel and Word)  



 
• Experience with popular project management tools (such as Jira, Trello)  
• 2+ years of experience, preferably in a client-facing role  
• Good articulation and communication skills in English and French. Should be sharp, 

proactive, good communicator and able to manage client expectations  
• Drive and determination to continually learn new things and develop yourself  


