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https://mwww.formulal.com/en/latest/article/formula-1s-record-breaking-2025-season-in-numbers.irqg7aR8PcyAw7ysO72vjn?utm

9) Formula 1.com(2026.1.14), 2026 Regulations Explained: New Power Units,
https://www.formulal.com/en/latest/article/2026-regulations-explained-all-you-need-to-know-about-f1s-new-power-units. 14jfv7a36905uD]DdNyfQd?utm
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