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The circular economy model
Less raw material, less waste, fewer emissions

&7k 3t

& :

Z5 XME

4,:- SHAXM = & 7EHA 2 LHE|H, Ol = () |= EQI(Raw materials),
| 7+55t LAkl (Sustainable design), @ A4H(Production),

@ S=(Distribution), ® AH|-HAFE-42|(Consumption, reuse,
repair), ® £7{(Collection), @ H7|2 22| L' 2|= A=(Waste

management, residual waste)2.Z 0|0{ZIC}.

Source: Milovi¢, T. 2|, “Circular Economy as a New Concept
for Sustainable Building Development in Serbia,” Lecture
Notes in Civil Engineering, vol. 489, Springer, Cham, 2024

1) Robinson, C. (2024) Psychology Of Product Packaging, How It Plays Into Profitability, Forbes, Feb 28, 2024.
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1. GRS(Global Recycled Standard)
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1) Textile Exchange &4 £H|0|X|
2) Textile Exchange GRS Implementation Manual 4.2
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2. ICSS(+)PLUS

22 | 4517| 2lel CHA| 2= (Alternative Feedstocks)2]
Z5t= A RlEs 2t 3

ISCC+= 2HEA|2t HIO| 2 BAH| 20| HMeks
2N, 55| 17| & SetAE Lol Ik Meks JHE35hs S/ E JHRICH ISCCHOl|A 2
T2 A=, HO0|R Y=, Ao 7|8 YE S5 LS 38t E= 7|A|1 A AHEE SHS Sl AL
ISCC+= MA| SET0A 0[2{3 f=S0| MdLtS 2lol EtEl= Y S A d™¥(Mass Balance) 4! = 22|13 22|
(Physical Segregation)E &dll FE5IAH| =AY + U= US AAE HA-2F5tLL JUCHD
Y 2] 23X M EE= S AAZ, F=o £AUREH 715, He A|IFE A Z, BHE, 2T &
22U AAof| 22 RA&7tsY 2|t A JHsM(Traceability)

ISCC+= EHY 40| ofd M| 55
HIZO| O|27|7kA| =& THA|0f| X ?_% | 012012

2 stHst A 9lom, Al2|AT}

Mass Balance

Certified material
Segregated in bookkeeping

Segregated in bookkeeping

Non-Certified material

1) ISCC+2| 34 EW[0|Z|
3.1S0 14021
A BFQ1ISO 140212 HEE &R, MEE 7t & 2Ed TS 2 uf Zo|, 80, #7| W, 39 A5, AS HAE A4
- SAI0H 7| 0| ALAL A E0f| AHEE HE AHBS ARA| M2 Mot Il H2tof 5= 2|2 AMIAISICE 7| LHR0l|lM 22|t AL
= EI-“é'(SGS Green Mark)2 E35l|A 5+, siiEt Ot3= A
0I5 A= Y 35 Y,

A 915 9, Pl U 22 SO B4
28 = HIB(314 5% 0|42t QRIS
LS B2 AL, AT B AL SO FHEICY,

@ Bottle

SGS & IS0 14021
@ >95% post-consumer

recycled content

St= SPICE(S 2 312E 1712 A|&7HsA OILIME|E)2| A
Al ZHEHol-_T’_ Qlom, SGS'— ERfAE(EE

2|, A S 3001 79| 22 SHYE HHETH 20

70| EEtQI2 SHYE lLH5’I1'°I 5%4{“; TS 7|2 I 1SO 14021 22 S T4

PET, PE, PP, ABS 5) & CIot5t A{o| I7|, SHAE 17| 2 Sof| HEE = 91ZS MB35k QUCt
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