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Product innovation and design creation using GenAl
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Supply chain and logistics management

ojn

| ECt.

A

NHo2 S o

=

Aldel 270

=
[

t

)

t

Lot i2 A He

=

o

b=

A5

=
=

ZHES A 22| L7t HIE REAQ YHOZ Al

5o

A|0|7| t-ZO|Ct. AlIZH

20| 2150| a4 1t

Al of

t

Ho
ujo
i
1

r

o) M, Y2
ofl o]

H, Lol A DHZ7ER] 2t

f
t

231

= SENA| z|a3HE AO|CE

22 B

pds
[=]

off 2 m7|E

H

<d

=
o0
2]
_ll_

I Al

o|ct. a2

Al7IHe 2 S5 2 AI(£2-A1, 7t ) 2| A

£29 714

)

o=

o3 ol

Input Data

Nr
ie
o =
70 &
20z
T 20
S KXo
oo
i &
iiol ofl
o
zr|®0||Ro wﬂ_v
<M | |80 =
= of o_.“ ar
H o
M_ﬂ ﬂ_.__ ol

Z{: Deloitte Insights

=
=



MASIAIQL T AL : A5 SIE] Q1 EHLAZF 24|

GenAl and luxury companies: a flourishing collaboration
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