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1. To understand consumer attitudes toward digital life, the Deloitte Center for Technology, Media &
Telecommunications surveyed 3,857 US consumers in the second quarter of 2024 and 2,018 US
consumers in the second quarter of 2023. These 2024 and 2023 Connected Consumer Surveys collected
data on consumers’ reported adoption of generative Al, including experimentation and use for projects
and tasks (beyond experimentation). By analyzing longitudinal adoption data and calculating the rate of

change in adoption from 2023 to 2024 for men and women, we are able to project that women will

close the adoption gap by the end of 2025; see: Jana Arbanas et al., Earning trust as gen Al takes hold:

2024 Connected Consumer Survey, sth edition, Deloitte, December 3, 2024; Jana Arbanas, Paul H.

Silverglate, Susanne Hupfer, Jeff Loucks, Prashant Raman, and Michael Steinhart, “Balancing act:

Seeking just the right amount of digital for a happy, bealthy connected life,” Deloitte Insights, Sept. 5,
2023.

2. Ibid.

3. Our analysis was conducted from August to October 2024, based on data from Deloitte UK’s 2023 and
2024 Digital Consumer Trends surveys, as well as a 2024 Deloitte UK survey of European consumers on
the topic of generative Al; see: Paul Lee and Ben Stanton, “Generative Al: 7 million workers and
counting,” Deloitte, June 25, 2024; Jonas Malmlund, Frederik Behnk, and Joachim Gullaksen,
“Generative Al is all the rage,” Deloitte, 2023; Roxana Corduneanu, Stacey Winters, Jan Michalski,

Richard Horton, and Ram Krishna Sahu, “Europeans are optimistic about generative Al but there is

more to do to close the trust gap,” Deloitte Insights, Oct. 10, 2024.

4. Analysis based on Deloitte’s 2024 Connected Consumer Survey; see: Arbanas et al., Earning trust as gen

Al takes hold: 2024 Connected Consumer Survey.

5. Don Fancher, Beena Ammanath, Jonathan Holdowsky, and Natasha Buckley, “Al model bias can

damage trust more than you may know. But it doesn’t have to.” Deloitte Insights, Dec. 8, 2021.
6. World Economic Forum, “Global gender gap report 2023,” June 2023.

7. Deloitte Al Institute, “ Womzen in Al,” accessed November 2024.

5th edition,

8. Jana Arbanas et al., Earning trust as gen Al takes hold: 2024 Connected Consumer Survey,
Deloitte, publishing December 3, 2024; Arbanas, Silverglate, Hupfer, Loucks, Raman, and Steinhart,

“Balancing act.”

9. Deloitte, “Generative Al: 7 million workers and counting,” accessed November 2024.


https://www2.deloitte.com/us/en/insights/industry/telecommunications/connectivity-mobile-trends-survey/2023/connectivity-mobile-trends-survey-full-report.html
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https://www3.weforum.org/docs/WEF_GGGR_2023.pdf
https://www2.deloitte.com/content/dam/Deloitte/us/Documents/deloitte-analytics/us-consulting-women-in-ai.pdf
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https://www.deloitte.com/uk/en/Industries/tmt/research/digital-consumer-trends-2024-gen-ai.html
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13.
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17.

18.

19.

20.

21.

22.

23.

The Digital Consumer Trends study conducted in various countries in 2024 revealed gen Al adoption
gaps of 17 points in Denmark; 12 points in Sweden, Italy, and the Netherlands; 11 points in Belgium;
and 10 points in Norway. Additional analysis of a Deloitte European gen Al study revealed gen Al
adoption gaps ranging from 10 to 15 points in 11 European countries studied (Belgium, France,
Germany, Ireland, Italy, the Netherlands, Poland, Spain, Sweden, Switzerland, and the United Kingdom);
see: Deloitte, “Generative AI”; Deloitte, “Generative Al is all the rage,” accessed November 2024;
Corduneanu, Winters, Michalski, Horton, and Sahu, “Europeans are optimistic about generative Al but

there is more to do to close the trust gap.”

Analysis based on 2024 and 2023 Deloitte Connected Consumer Surveys; see: Arbanas et al., Earning
trust as gen Al takes hold: 2024 Connected Consumer Survey; Arbanas, Silverglate, Hupfer, Loucks,

Raman, and Steinhart, “Balancing act.” Deloitte, “Generative AL

Ibid.

Arbanas, et al., Earning trust as gen Al takes hold: 2024 Connected Consumer Survey.

Ibid.

Ibid.

Ibid.

Ibid.

Ibid.

For example, only 43% of women we surveyed in the Deloitte 2023 Connected Consumer Survey who
owned smart watches or fitness trackers said that they share the data collected by those devices with
their health care provider, vs. 57% of men; see: Susanne Hupfer, Jennifer Radin, Paul H. Silverglate, and
Michael Steinhart, “Tech companies have a trust gap to overcome—especially with women,” Deloitte

Insights, Nov. 8, 2023.

These fears may be warranted. Consider that most health apps—along with the data they gather and
transmit—are not covered by the Health Insurance Portability and Accountability Act, which means the

data may be shared or sold to third parties; see: Steve Alder, “Majority of Americans mistakenly believe
health app data is covered by HIPAA,” The HIPAA Journal, July 26, 2023.

Ina Fried, “Generative Al's privacy problem,” Axios, March 14, 2024; Federal Trade Commission, “Al
companies: Uphold your privacy and confidentiality commitments, Jan. 9, 2024.

Ibid; Matt Burgess and Reece Rogers, “How to stop your data from being used to train Al,” Wired,
April 10, 2024.

Arbanas, et al., Earning trust as gen Al takes hold: 2024 Connected Consumer Survey.
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32.

33.

34.

35.

36.

37.

38.

Baris Sarer, Ricky Franks, Cheryl Ho, and Jake McCarty, “Al and the evolving consumer device

ecosystem,” The Wall Street Journal, April 24, 2014; Sam Reynolds, “Al-enabled PCs will drive PC sales

growth in 2024, say research firms,” Computer World, Jan. 11, 2024; Clare Conley, “Generative Al in
2024: The 6 most important consumer tech trends,” Qualcomm, Dec. 14, 2023.

Arbanas, et al., Earning trust as gen Al takes hold: 2024 Connected Consumer Survey.

Monique Woodard, “Unlocking the trillion-dollar female economy,” TechCrunch, May 21, 2023.

Arbanas, et al., Earning trust as gen Al takes hold: 2024 Connected Consumer Survey.

Ibid.

Across industries, 51% of women workers using gen Al anticipate it would substantially boost their
productivity at work a year from now, vs. 64% of men; see: Arbanas, et al., Earning trust as gen Al takes

hold: 2024 Connected Consumer Survey.

Tech women and men are statistically tied: Forty-two percent of tech women who use or experiment
with gen Al have “high” or “very high” trust that gen Al providers will keep their data secure, and

another 40% report moderate trust, while 47% of tech men report “high” or “very high” trust and
another 30% report moderate trust; see: Arbanas, et al., Earning trust as gen Al takes hold: 2024

Connected Consumer Survey,.

Ibid.

Greater proportions of men in the tech industry who use gen Al report that their employers encourage its
use (93%) and provide training (91%). While there’s still a gender gap in these views among workers in
the tech industry, the gap is significantly smaller than among men and women working in other
industries; see: Arbanas, et al., Earning trust as gen Al takes hold: 2024 Connected Consumer Survey,.
World Economic Forum, “Global gender gap report 2023.”

Deloitte, “Generative Al.”

Genevieve Smith and Ishita Rustagi, “ When good algorithms go sexist: Why and how to advance Al
gender equity,” Stanford Social Innovation Review, March 31, 2021.

Charlotte Lytton, “Al hiring tools may be filtering out the best job applicants,” BBC, Feb. 16, 2024.

Carmen Niethammer, “Al bias could put women’s lives at risk - A challenge for regulators,” Forbes,

March 2, 2020.

Ryan Browne and MacKenzie Sigalos, “A.l. has a discrimination problem. In banking, the consequences
can be severe,” CNBC, June 23, 2023.
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