
Oracle Sales Cloud implementation
Integrate, automate and interact

The Solution

• End-to-End data cataloging, cleansing, migration, 

integration, maintenance, and multi-cloud integration.

• Further extend the solution to a Customer Data 

Platform in order to support customer profiling, 

personalization and business intelligence.

• Established insight driven organization lead with the 

client and developed a roadmap to achieve further 

integration to release the power of analytics. 

As implementation partner, Deloitte helps client from end-to-
end perspective including provision of advice, guidance, 
project and test management and implementation of Oracle 
Sales Cloud solution. Additionally, Deloitte worked with client 
to extend the solution to include Customer Data Platform for 
supporting customer profiling, personalization and business 
intelligence.

The Client

The client is a non-profit performing arts focusing organization which organizes major annual festival in the 
region and Asia's premier cultural events. Each year the festival offers a broad spectrum of programs, ranging 
from classical fare to cutting-edge productions. 

The impact
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The Needs

The client is facing problems using its existing client relationship management platform. Data was scattered across 
multiple repositories and there is a lack of single repository to analyze customer behavior, which significantly impaired 
the client’s ability to engage with its customers.

Enhance client’s experience with 
the productivity-driven features

Bring in a new perspective through 
centralized view of customers 

Create an integrated customer 
segmentation and customer activity 
logs can be tracked

Customize Email Direct Marketing 
(EDM) strategies and engage with 
customers directly



Contact Deloitte

Engage with your clients at anytime, anywhere.

Chan, Rita Suk Han

Partner, Oracle

+852 2238 7577

ritchan@deloitte.com.hk

Deloitte & Oracle

To learn more, visit us at www2.deloitte.com/cn/en/services/consulting.html
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About Deloitte

Deloitte refers to one or more of Deloitte Touche Tohmatsu Limited (“DTTL”), its global network of member firms, and their 
related entities (collectively, the “Deloitte organization”). DTTL (also referred to as “Deloitte Global”) and each of its member 
firms and related entities are legally separate and independent entities, which cannot obligate or bind each other in respectof
third parties. DTTL and each DTTL member firm and related entity is liable only for its own acts and omissions, and not those of
each other. DTTL does not provide services to clients. Please see www.deloitte.com/about to learn more.

Deloitte is a leading global provider of audit and assurance, consulting, financial advisory, risk advisory, tax and related services. 
Our global network of member firms and related entities in more than 150 countries and territories (collectively, the “Deloitte 
organization”) serves four out of five Fortune Global 500® companies. Learn how Deloitte’s approximately 350,000 people make 
an impact that matters at www.deloitte.com.

Deloitte Asia Pacific Limited is a company limited by guarantee and a member firm of DTTL. Members of Deloitte Asia Pacific 
Limited and their related entities, each of which are separate and independent legal entities, provide services from more than 
100 cities across the region, including Auckland, Bangkok, Beijing, Hanoi, Hong Kong, Jakarta, Kuala Lumpur, Manila, Melbourne, 
Osaka, Seoul, Shanghai, Singapore, Sydney, Taipei and Tokyo.

The Deloitte brand entered the China market in 1917 with the opening of an office in Shanghai. Today, Deloitte China delivers a 
comprehensive range of audit & assurance, consulting, financial advisory, risk advisory and tax services to local, multinational
and growth enterprise clients in China. Deloitte China has also made—and continues to make—substantial contributions to the 
development of China's accounting standards, taxation system and professional expertise. Deloitte China is a locally 
incorporated professional services organization, owned by its partners in China.  To learn more about how Deloitte makes an 
Impact that Matters in China, please connect with our social media platforms at www2.deloitte.com\cn\en\social-media.

This communication contains general information only, and none of Deloitte Touche Tohmatsu Limited (“DTTL”), its global 
network of member firms or their related entities (collectively, the “Deloitte organization”) is, by means of this communication, 
rendering professional advice or services. Before making any decision or taking any action that may affect your finances or your
business, you should consult a qualified professional adviser. 

No representations, warranties or undertakings (express or implied) are given as to the accuracy or completeness of the 
information in this communication, and none of DTTL, its member firms, related entities, employees or agents shall be liable or 
responsible for any loss or damage whatsoever arising directly or indirectly in connection with any person relying on this 
communication. DTTL and each of its member firms, and their related entities, are legally separate and independent entities.
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The relationship of Deloitte and Oracle was formed to leverage the market-leading innovation, 
specialized insights, professional networks, and industry experience of Deloitte and Oracle’s 
industry-leading cloud technologies. Together, Deloitte and Oracle help clients to amplify value 
across the enterprise and enable them to be agile, innovative, and disruptive in the marketplace.

Unique capabilities enabled for the client

Social 
Relationship 
Management 

Cloud

New perspective 

• Establish social listening in 
Oracle Social Relationship 
Management Cloud

• System integration between 
Oracle Sales Cloud, Oracle 
Marketing Cloud and Web 
portals

Centralized view of customer

• Customized EDM strategies 
• Engage with customers 

directly

Customer segmentation

• Migrate from existing client-
server based CRM to Oracle 
Sales Cloud

• Migrate existing EDM 
subscriptions to Oracle 
Marketing Cloud

Customer activity logs

• Productivity-driven features 
• Feedback from customers was 

immediately captured by the 
social platform
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