CONSUMERS MASTERING

WORK, SCRHOOL,
AND REALTR

FROM HOME

Key findings from the Explore how consumers are using connected devices to enhance their
2022 Connectivity and daily lives and well-being, while fine-tuning the balance between their

mobile trends report virtual and physical worlds.

CONSUMERS ARE OPTIMIZING THEIR DEVICE MIX

The average number of devices in each household is down from 25 last year to 22 this year. While the
number of tech devices remained unchanged at 11 per household on average, the drop came from
smart home devices and entertainment devices.
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5G POWERS SMARTPHONE ADOPTION AND SATISFACTION

Top 5 mobile activities that users do
‘more often’ now that they have 5G:

Watch streaming Play video

video ames
93% :
OF 5G SMARTPHONE USERS Use mobile Watch live events
SAY 5G MEETS OR EXCEEDS payment features in real time

EXPECTATIONS

Use smartphone
as a hotspot
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68% OF 5G SMARTPHONE |
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UPGRADED THEIR PREMIUM SERVICE
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REMOTE WORK AND SCHOOL: STAYING HOME IMPROVES HEALTH AND RELATIONSHIPS FOR MANY CONSUMERS

® !mproved @ Stayed the same

Working from home
at least some of the time

59%
50% 50%

40%
35% 35%

0,
2% 27%

Relationships Physical Emotional Relationships Relationships
with family well-being well-being with managers with colleagues

Schooling from home
at least some of the time

51%

45%
41% 41%

37% 37%

35% 34%

26% 2504

Relationships Physical Emotional Relationships Relationships
with family well-being well-being with teachers with classmates
Most workers Perspectives on remote
want hybrid options learning vary by age
Employed adults who worked
Employed from home at least some of Students Students
adults the time in the past year ages 14-17 ages 18+
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virtual
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Even blend
43% 0
Mostly 16%
in-person

24%
Completely
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Don't know/Not applicable

VIRTUAL HEALTH AND FITNESS: POSITIVE TRENDS

75%

| attended or accompanied
on a virtual health visit

92%

are satisfied with
virtual health visits

-

70%

say smartwatches
and fitness trackers
improve their health

CHALLENGES: SECURITY, COMPLEXITY, AND SCREEN TIME

59% of teens

0 .
50% are worried about struggle to limit

devices being hacked

27% say smart home their screen time
33% suffered tech adds complication 50% of parents
a breach to their lives struggle to limit
17% were victimized 24% are overwhelmed by I SRR TR

twice or more devices and subscriptions 38% of adults struggle to
limit their screen time

LINKING SHIFTS IN CONSUMER BEHAVIOR WITH GROWTH OPPORTUNITIES

From tech and telecom to health care and education, companies that can provide a customer
experience finely tuned to consumers’ balance of digital life could thrive in the future. But
seizing growth opportunities now may require embracing new business models and revenue
streams. To learn more, explore our full 2022 Connectivity and mobile trends report.

Source: 2022 Connectivity and mobile trends, 3rd edition.
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