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Exemplary levers
| Vehicle salez volume Awerage ticket size | Penatration rate ‘ ‘ Passengsr waiting time | | ‘Commiszion fae
| ‘Awverage vehicle price humber of repair shop visits | Asset value ‘ ‘ Mability fleet operating costs | | ‘Share of service subscriptions

| Contribution margin

Parts and labor share of ticket size

| Awerage duration of contracts

‘ ‘ Modal transport splic

| | Data market value
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