Figure 3: Vendors’ Product Scores for the Al-Driven Marketing Innovation Use Case

Product or Service Scores for Al-Driven Marketing Innovation
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Deloitte Digital ---- 4.38
Monks ---. 4.34
Accenture Song ---. 4.28
DEPT ---I 4.18
VML I N
dentsu I I N - - 5
Digitas --- 3.81

GUT Network --- 3.54

Havas CX --- 3.32

1 2 3 4 5
As of 17 August 2026 © Gartner, Inc

Gartner

Source: Gartner Critical Capabilities for Global Digital Marketing Agencies, By Philip Black, Jay Wilson, Jen Kady, Published 26 August 2026 - ID G00850979

Gartner Disclaimer

This graphic was published by Gartner, Inc. as part of a larger research document and should be evaluated in the context of the entire document. The Gartner document is available upon
request. Gartner does not endorse any company, vendor, product or service depicted in its publications, and does not advise technology users to select only those vendors with the highest
ratings or other designation. Gartner publications consist of the opinions of Gartner’s business and technology insights organization and should not be construed as statements of fact. Gartner
disclaims all warranties, expressed or implied, with respect to this publication, including any warranties of merchantability or fitness for a particular purpose.

Gartner and Magic Quadrant are trademarks of Gartner, Inc., and/or its affiliates.



	Slide Number 1



