Health & Wellness at The Consumer Goods Forum
How members of The Consumer Goods Forum
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are empowering consumers to make healthy choices
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Members can empower

—

7 billion consumers &3
to make healthier product
and lifestyle choices

Employee wellness ,“'"‘
programmes could reach
nearly100 million people
along the value chain

In 2014, member
companies

reformulated more than
22,500 products
to support healthier diets

1 The headlines x

People are living longer
Global life expectancy has
increased sharply from 47
years in 1950-55 to 68 years
in recent years
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Worldwide obesity has nearly doubled
since 1980. Half the world is expected to @
be obese by 2050 1980
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More than 36 million people die annually  f¢idfifing
from various Non-communicable Diseases MR
(NCDs) (63% of global deaths) eI
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1 Progress against resolutions x

Respondents that have established
policies and activated programs on:

At least one of the H&W Resolutions

94%

79%

Two or more of the H&W Resolutions

All three of the H&W Resolutions

60%

The key findings
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Health & Wellness initiatives
continue to be a key focus
area
Members
agree that..
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Product reformulation
continues to be an
important approach to
supporting healthy diets
and lifestyles

Collaborating with
multiple stakeholders is
key to activating initiatives

Refining data collection will
be an ongoing process

Communication efforts are
expanding

The Health & Wellness commitments x

»2016

Make company policies 02
on nutrition and product

information public Implement employee health

> and wellness programs

s Q2018

Industry-wide and consistent 04
product labeling and

consumer information Stop targeted advertising

» to children under 12 for
products that do not fulfill
specific nutrition criteria

D | e &

Drive implementation through...

Greater collaboration {8

Promotion of “living better” ‘

Proactive, positive action



