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To help identify the impact of COVID-19, Deloitte is 
conducting a periodic survey of sentiment in the Middle 
East hospitality market

Introduction

This Report presents the findings from the Middle East Sentiment Survey, 
conducted in September 2020. The findings are based on the responses of 
professionals in the hospitality industry. 

The findings in this Report represent the first survey conducted specifically for 
the Middle East.  

Stay tuned for our next set of findings and please contact 
deloittemefa@deloitte.com to sign up to our Real Estate and Hospitality mailing 
list. 

We have previously conducted this survey for the European market, with the 
results available here. 

© 2020 Deloitte Professional Services (DIFC) Limited

mailto:deloittemefa@deloitte.com
https://www.deloitte.co.uk/hotelindustryconference/assets/pdf/deloitte-uk-sentiment-survey-200703.pdf
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When do you expect material disruption in the hospitality sector to end? 

39% of the respondents 
believe H2 2021 is when 
disruption will end.

22% of the respondents 
consider disruption will 
continue to 2023 or 
later.
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When do you think that the hospitality industry performance will return to 2019 levels? 

29% of the respondents 
believe H2 2023 is when 
performance will return 
to 2019 levels.

A further 24% of 
respondents consider 
performance will return 
to 2019 levels in 2024 
or later. XX%29%
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H1 2021 H2 2021 H1 2022 H2 2022 2023 or laterSource: Management information

When do you think international demand will outstrip domestic demand for hotel rooms? 

35% of respondents 
believe international 
demand for hotels will 
outstrip domestic 
demand in 2023 i.e. not 
for a further 27 months.

Conversely, 30% of 
respondents believe 
that international 
demand will outstrip 
domestic in 2021.
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What is the biggest issue you are currently facing? 

The highest proportion 
of respondents stated 
that the biggest issue 
they are currently facing 
is lower demand for 
rooms, followed by 
lower headline rates.

Statutory restrictions on 
occupancy and capacity 
limits are also affecting 
performance.

Lower demand for 
Rooms

Lower headline rates

Additional 
Government 
requirements

Smaller 
workforce

Reduced 
capacity at 
F&B outlets 
/ beaches 
and pools

Statutory 
restrictions on 

occupancy
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What are your key priorities over the next four weeks?
The respondents ranked each priority low, medium and high

Low Medium High 

Cashflow/cash management

Financing/lender considerations

Infrastructure gaps, digital upskilling, bandwidth and 
cybersecurity limitations

Propping up/supporting/streamlining operations

Remote working capabilities

Stakeholder relationships

Supply chain

Transactions/expansion

Workforce health and safety
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Which Middle Eastern market do you consider will witness the fastest recovery? 

Respondents rated Abu Dhabi, Dubai
and Riyadh as the locations that are 
likely to recover the quickest.

Meanwhile respondents rated Doha, 
Makkah and Jeddah as being likely to 
recover reasonably quickly.

Whilst Kuwait City and Amman were 
rated as the locations likely to 
experience the slowest recovery.
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Please reach out with any questions
Key Contacts
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Dunia Joulani
Head of Travel, Hospitality and Leisure MENA
Deloitte Middle East
+971 56 622 8692
djoulani@deloitte.com

Hassan Malik
Director
Deloitte Middle East
+971 50 619 2447
hmalik@deloitte.com
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This publication has been written in general terms and therefore cannot be relied on to cover specific situations; application of the principles set out will depend upon the particular circumstances involved and we recommend that you 
obtain professional advice before acting or refraining from acting on any of the contents of this publication. 

Deloitte Professional Services (DIFC) Limited would be pleased to advise readers on how to apply the principles set out in this publication to their specific circumstances. Deloitte Professional Services (DIFC) Limited accepts no duty of care or 
liability for any loss occasioned to any person acting or refraining from action as a result of any material in this publication.

Deloitte & Touche (M.E) LLP (“DME”) is the affiliate for the territories of the Middle East and Cyprus of Deloitte NSE LLP (“NSE”), a UK limited liability partnership and member firm of Deloitte Touche Tohmatsu Limited, a UK private company 
limited by guarantee (“DTTL”).

Deloitte refers to one or more of DTTL, its global network of member firms, and their related entities. DTTL (also referred to as “Deloitte Global”) and each of its member firms are legally separate and independent entities. DTTL, NSE and 
DME do not provide services to clients. Please see www.deloitte.com/about to learn more. 

Deloitte is a leading global provider of audit and assurance, consulting, financial advisory, risk advisory, tax and related services. Our network of member firms in more than 150 countries and territories, serves four out of five Fortune 
Global 500® companies. Learn how Deloitte’s approximately 300,000 people make an impact that matters at www.deloitte.com.

DME is a leading professional services firm established in the Middle East region with uninterrupted presence since 1926. DME’s presence in the Middle East region is established through its affiliated independent legal entities, which are
licensed to operate and to provide services under the applicable laws and regulations of the relevant country. DME’s affiliates and related entities cannot oblige each other and/or DME, and when providing services, each affiliate and related 
entity engages directly and independently with its own clients and shall only be liable for its own acts or omissions and not those of any other affiliate.
DME provides audit and assurance, consulting, financial advisory, risk advisory and tax services through 26 offices in 14 countries with more than 5000 partners, directors and staff.

About Deloitte in the Dubai International Financial Centre

Deloitte Professional Services (DIFC) Limited (“DPSL”) is incorporated in the Dubai International Financial Centre (“DIFC”), with commercial registration number CL0748 and is registered with the Dubai Financial Services Authority (“DFSA”) 
as a Designated Non-Financial Business or Profession. DPSL is a sublicensed affiliated entity of DME. DPSL has a 100% wholly owned subsidiary in the DIFC namely Deloitte Corporate Finance Advisory Limited (DCFAL) which has 
commercial registration CL2220. DCFAL is regulated by the DFSA and licensed to provide regulated financial advisory services. DPSL & DCFAL co-inhabit with their principal place of business and registered offices at Al Fattan Currency 
House, Building 1, 5th Floor, Dubai International Financial Centre, Dubai, United Arab Emirates. Tel: +971 (0) 4 506 4700 Fax: +971 (0) 4 327 3637.

© 2020 Deloitte Professional Services (DIFC) Limited. All rights reserved.
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