WHAT FINANCIAL SERVICES CUSTOMERS WANT FROM MOBILITY

Deloitte.

What do consumers expect when it comes to mobility and financial services? In a recent

]
survey, we asked them. In many ways, they're looking for a mobile experience that
mirrors what they expect from in-person interactions. Here are some highlights.

GROWING COMFORT WITH MOBILE VIDEO

The rising popularity of mobile-enabled video calling capabilities is opening
the door to new opportunities for financial services providers — and new
expectations on the part of consumers. Our survey data shows broad interest
among consumers in using mobile video to conduct their financial business.
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consumers are anxious about mobile security. The figure clear ideas on how their security fears RN | Depends
below shows exactly what they're most worried about. could be assuaged.
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The Deloitte Center for Financial Services commissioned an online survey, conducted by Andrews Research Associates, in
January 2014. A total of 2,193 smartphone users participated in the survey. Respondents were required to own a smartphone,
be at least 21 years of age, have a minimum annual household income of $25,000, and have a bank checking account.
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