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19 Amore Pacific Corporation South Korea Beauty 3,731 ° 11.6%
30 G-lll Apparel Group, Ltd. us Clothing and footwear 2,055 -35.0%
46 Unilever Prestige Beauty UK Beauty 1,182 ° 42.9%
62 Gerhard D. Wempe GmbH & Co. KG Germany Jewelry and watches 667 ° 28.4%
63 Aritzia Inc. Canada Clothing and footwear 643 -12.6%
78 Grupo de Moda Soma S.A. Brazil Clothing and footwear 385 67.1%
81 Lanvin Group China Clothing and footwear 365 38.7%
88 ICCF Group China Clothing and footwear 307 ° 19.8%
89 Mannai Corporation / Damas International Limited Qatar Jewelry and watches 289 32.6%
93 Falke KGaA Germany Clothing and footwear 279 ¢ 10.0%

Companies in bold type are newcomers due to sales growth (in USS) or company reorganization, or have appeared in the Top 100 in previous reports.
Other companies have entered the Top 100 due to improved data.
e=estimate

Source: Deloitte Touche Tohmatsu Limited. Global Powers of Luxury Goods 2022. Analysis of financial performance and operations for financial years ending within the

12 months from 1 January to 31 December 2021 using company annual reports, industry estimates and other sources.
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2021844 Eizozoﬂzj? YNSIE=E REUIE IE T EZmE 2021815 2021015 2021815 zoz1E7J$1 zo18E7J$-zoz1E7J$2
HESEHS HRBE(t EmHEE ZBEEmAEEWR ZEZREE FHER EfmFESHER
EEEm) (BE=T) MER=E
1 0 LVMH Moét France Louis Vuitton, Christian Dior, 54,938 75,920 55.9% 19.8% 17.5%
Hennessy-Louis Fendi,Tiffany & Co., Bvlgari, Loro Piana,
Vuitton SE Emilio Pucci, Off-White, Acqua di Parma,
Loewe, Marc Jacobs, TAG Heuer, Benefit
Cosmetics
2 0 Kering SA France Gucci, Saint Laurent, Bottega Veneta, 20,861 20,861 34.7% 18.5% 8.9%
Balenciaga, Alexander McQueen, Brioni,
Boucheron, Qeelin
3 0 The Estée Lauder United States Estée Lauder, Bobbi Brown, La Mer, Jo 16,215 16,215 13.4% 17.7% 5.8%
Companies Inc. Malone London, Aveda, Dr Jart+;
Licensed beauty & fragrance brands inc
Tom Ford Beauty
4 +2 Chanel Limited United Kingdom Chanel 15,639 15,639 54.7% 25.7% 12.0%
5 0 L'Oréal Luxe France Lancome, Kiehl’s, Biotherm, Urban Decay, 14,597 14,597 21.3% n/a 9.6%
IT Cosmetics, Mugler, Azzarro Licensed
brands including Giorgio Armani, Yves
Saint Laurent, Valentino
6 -2 Compagnie Switzerland Cartier, Van Cleef & Arpels, Buccellati, 12,862 15,314 -6.9% 9.8% 0.1%
Financiere Piaget, Montblanc, Jaeger-LeCoultre,
Richemont SA Vacheron Constantin, IWC, Chloég,
Panerai
7 +2 Hermes France Hermes, John Lobb 10,619 10,619 40.6% 27.3% 14.6%
International SCA

1 Net profit margin based on total consolidated revenue and net income. May include results
from non-luxury goods operations if these are <50% of group revenue.

2 Compound annual growth rate

3 Change in ranking vs FY2020 ranking from the Global Powers of Luxury Goods 2021 report
*Top 100 sales growth rates are sales-weighted, currency-adjusted composites

**Top 100 net profit margin and return on assets are sales-weighted composites

e=estimate

n/a=not available

Source: Deloitte Touche Tohmatsu Limited. Global Powers of Luxury Goods 2022. Analysis
of financial performance and operations for financial years ending within the 12 months
from 1 January to 31 December 2021 using company annual reports, industry estimates,
and other sources.
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8 +2 Chow Tai Fook China/HK SAR Chow Tai Fook, Hearts on Fire, T Mark, 8,937 9,050 23.2% 8.8% 6.2%

Jewellery Group Enzo, Soinlove, Monologue

Limited B XEIK

EEEARAT
9 +2 Rolex SA Switzerland Rolex, Tudor 8,750 ° 8,750 ° 37.9% n/a 10.1%
10 +7 China National China China Gold, Jin-Rujin, Jin-ShangYin 7,825 7,865 50.3% 1.6% 7.4%

Gold Group Gold

Jewellery Co., Ltd

TEHEtEESR

EIRERDBIR

N
11 +2 The Swatch Switzerland Omega, Longines, Breguet, Harry 7,668 7,998 31.4% 10.6% -5.1%
Group Ltd. Winston, Rado, Blancpain; Licensed
watch brands

12 +3 Lao Feng Xiang China Lao Fengxiang 7,261 9,094 23.1% 4.2% 11.5%

Co., Ltd. ZBl#F

K BIRAE
13 -5 PVH Corp United States Calvin Klein, Tommy Hilfiger 6,275 7,133 -25.1% -15.9% -5.2%
14 +2 Tapestry, Inc. United States Coach, Kate Spade, Stuart Weitzman 5,746 5,746 15.8% 14.5% -0.8%
15 +3 Shiseido Japan SHISEIDO, clé de peau BEAUTE, IPSA, 5,655 ¢ 9,425 20.4% 4.3% 1.5%
Company, Drunk Elephant, NARS, Benefique;
Limited Licensed fragrance brands
16 -4 Ralph Lauren United States Ralph Lauren, Polo Ralph Lauren, Lauren 4,401 4,401 -28.6% -2.8% -10.7%
Corporation Ralph Lauren
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17 -3 Capri Holdings United Kingdom Michael Kors, MICHAEL Michael Kors, 4,060 4,060 -26.9% -1.6% -4.9%

Limited Jimmy Choo, Versace
18 +5 Prada Group Italy Prada, Miu Miu, Church's, Car Shoe 3,979 3,979 38.9% 8.8% 2.3%
19 new Amore Pacific South Korea Sulwhasoo, Amore Pacific, Hera 3,731 ¢ 4,245 11.6% 3.7% -2.3%

Corporation Laneige, Mamonde
20 +1 Pandora A/S Denmark Pandora 3,719 3,719 23.1% 17.8% 0.9%
21 +5 Hugo Boss AG Germany BOSS, HUGO 3,294 3,294 43.2% 5.2% -0.1%
22 -2 Burberry Group United Kingdom Burberry 3,060 3,060 -11.0% 16.0% -5.0%
plc
23 +7 Puig S.L. Spain Paco Rabanne, Carolina Herrera, Jean 3,056 3,056 68.2% 9.1% 10.2%
Paul Gaultier, Nina Ricci, Penhaligon's,
Charlotte Tilbury, Dries Van Noten;
Licensed fragrance brands
24 0 Coty Inc. United States philosophy, JOOP!, Lancaster; Licensed 2,719 4,630 4.3% -4.4% -5.4%
fragrance brands including Hugo Boss,
Gucci, Calvin Klein, Burberry

25 -3 Titan Company India Zoya, Favre-Leuba, Nebula, Xylys, 2,705 2,943 -3.3% 4.5% 7.9%

Limited Tanishq
26 +6 Chow Sang Sang China/HK SAR Chow Sang Sang 2,563 2,829 52.1% 2.9% 5.2%

Holdings

International
Limited BA4E4E
XBRAT

27 +6 Moncler SpA taly Moncler, Stone Island 2,419 2,419 42.1% 19.2% 12.9%
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28 +1 Giorgio Armani Italy Giorgio Armani, Emporio Armani, A|X 2,387 2,398 26.3% 8.4% -1.4%
SpA Armani Exchange
29 -4 Kosé Corporation Japan DECORTE, SEKKISEI, ADDICTION, JILL 2,060 ¢ 2,635 -13.3% 4.2% -1.6%
STUART, KOSE, ALBION, Tarte
30 new G-Il Apparel United States DKNY, Donna Karan, Karl Lagerfeld 2,055 2,055 -35.0% 1.1% -9.9%
Group, Ltd. Paris, Sonia Rykiel Licensed brands
including Calvin Klein, Tommy Hilfiger
31 +8 Max Mara Italy MaxMara, SportMax, Marina Rinaldi, 1,805 1,847 27.4% 13.8% -1.5%
Fashion Group Srl Max & Co, PennyBlack
32 +2 Fossil Group, Inc. United States Fossil, Michele, Relic, Skagen, Zodiac; 1,804 ¢ 1,870 17.3% 1.4% -9.7%
Licensed brands
33 -5 L'Occitane Luxembourg L’Occitane en Provence, Elemis, 1,792 1,792 -6.5% 10.2% 5.2%
International SA Limelife, Melvita, erborian, L’Occitane
au Brésil
34 +2 OTB SpA Italy Diesel, Maison Margiela, Marni, 1,759 1,963 17.3% 8.6% 1.9%
Viktor&Rolf, Jil Sander
35 0 Clarins SAS France Clarins, myBlend 1,755 1,755 15.1% 6.4% -2.5%
36 +9 Audemars Piguet Switzerland Audemars Piguet 1,728 ¢ 1,728 ° 43.6% n/a 13.5%
& Cie
37 +4 Patek Philippe SA Switzerland Patek Philippe 1,673 ° 1,673 © 27.5% n/a 1.8%
38 +6 Ermenegildo Italy Zegna, THOM BROWNE 1,528 1,538 27.4% -9.8% 3.0%
Zegna N.V

© 2022. For information, contact Deloitte Global.
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39 +3 Tory Burch LLC United States Tory Burch, Tory Sport 1,500 ° 1,500 ° 25.0% n/a 10.9%

40 +8 Valentino SpA Italy Valentino, Valentino Garavani, 1,450 1,455 39.5% 10.2% 0.1%

41 +6 Salvatore Italy Salvatore Ferragamo 1,340 1,342 24.0% 7.1% -5.3%

Ferragamo SpA
42 +20 Chow Tai Seng China Chow Tai Seng 1,241 1,419 93.8% 13.3% 23.8%
Jewellery Co., Ltd.
43 +8 Richard Mille SA Switzerland Richard Mille 1,236 ° 1,236 43.4% n/a 55.6%
44 +5 SMCP SAS France Sandro, Maje, Claudie Pierlot, De 1,228 1,228 19.0% 2.3% 0.7%
Fursac
45 -2 Pola Orbis Japan Pola, Jurlique, Three, Itrim, Amplitude, 1,191 1,627 3.6% 6.6% -10.1%
Holdings Inc. Fiveism x Three
46 new Unilever Prestige United Kingdom dermalogica, Hourglass, Murad, Ren, 1,182 ¢ 1,182 ¢ 42.9% n/a n/a
Beauty Tatcha
47 -16 Onward Holdings Japan Nijyusanku, Joseph, Kashimaya, 1,166 ‘ 1,645 -34.3% -13.0% -14.7%
Co., Ltd. ONWARD DD
48 -11 Kalyan Jewellers India Mudhra, Tejasvi, Nimah 1,152 1,162 -15.4% -0.1% -6.8%
India Limited
49 +1 Safilo Group SpA Italy Smith, Safilo, Carrera, Blenders, Privé 1,146 1,146 24.3% 2.1% 0.2%
Revaux; Licensed eyewear brands
50 -10 Dolce & Gabbana Italy Dolce&Gabbana 1,139 1,169 -15.4% 2.6% -8.8%
ESHBFREIS0 - TEHAEERFR 2022 FHREZmNERS
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