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Elements for successful growth in financial services
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Deloitte’s Global Financial Services Industry group views growth strategies in four categories:

Getting fit for growth
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Controlling for growth
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Staffing for growth
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Through this survey, it is clear that growth is returning to the agenda for Nearly

financial services companies around the world. After a period of uncertainty of executives indicated
many firms are refocusing to seek growth. Achieving the right balance of these that management plans to
four elements — getting fit, managing, controlling, and staffing — will be the return cash to shareholders
key to success in the financial services industry. once growth is achieved




About this survey

The data presented in this infographic are from a survey
conducted by The Marketing Audit, Inc. on behalf of the
Deloitte Touche Tohmatsu Limited Global Financial Services
Industry group. The survey was conducted via phone
interviews in the first half of 2013, and included feedback
from 200 financial services executives. To view the full report
please visit www.deloitte.com/globalfssurvey.
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Deloitte provides audit, tax, consulting, and financial advisory services to public and private clients spanning
multiple industries. With a globally connected network of member firms in more than 150 countries, Deloitte
brings world-class capabilities and high-quality service to clients, delivering the insights they need to address
their most complex business challenges. Deloitte has in the region of 200,000 professionals, all committed to
becoming the standard of excellence.

This publication contains general information only, and none of Deloitte Touche Tohmatsu Limited, its member
firms, or their related entities (collectively the “Deloitte Network”) is, by means of this publication, rendering
professional advice or services. Before making any decision or taking any action that may affect your finances
or your business, you should consult a qualified professional adviser. No entity in the Deloitte Network shall
be responsible for any loss whatsoever sustained by any person who relies on this publication.

Deloitte refers to one or more of Deloitte Touche Tohmatsu Limited, a UK private company limited by
guarantee, and its network of member firms, each of which is a legally separate and independent entity.
Please see www.deloitte.com/about for a detailed description of the legal structure of Deloitte Touche
Tohmatsu Limited and its member firms.
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