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Consumers are cautious about the food
they eat...

0% 20% 40% 60% 80% 100%

More concerned about the foods they | [76%

eat than they were five years ago

Concerned about contracting a food-  [I 20%
borne iliness

Concerned about possible allergenic [N [16%
reaction

Have been negatively influenced by 249
something read online about a food - °

product
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Food recalls: A concern for consumers...

0% 20% 40% 60% 80% 100%

Stopped eating a particular food,

temporarily or permanently, as a result [INN (57%

of a recent recall

Believe the number of food-related 0
i I |_ 73 /o
recalls has increased in the past year

78%
67Pk

Fruit & Vegetables 589,
583%

Areas of most concern include
recalls of:
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Consumers wary of imports; going local

for food

0% 20% 40% 60% 80%

Think imported foods are “not at all” or
only “somewhat” safe

Believe that domestically produced
foods are safe

Would like to see food stores sell
more fruits and vegetables that come
from local farms

Would pay slightly more for local
produce
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Consumers want better labeling

0% 20% 40% 60% 80% 100%

Feel they don’t have enough o
information about the food they eat _ 42%

Think meat should be labeled to show _86%

its country of origin

Also want country of origin labeling for: 84%
80%

Packaged Food Ingredients 69%

I 73%

Would still want country of origin
labeling even if it caused the prices of
foods to increase slightly

Copyright © 2008 Deloitte Development LLC. All rights reserved.



Consumers are focused on product
information. Many find info confusing...

0% 20% 40% 60% 80% 100%

| | |
Heattiness ——— JAEA
IUPRERTIT 497
Safety 49%

They frequently or always read the list _ 50%

of ingredients on an unfamiliar
packaged food item

Generally understand about half, or I | 59%

less, of the ingredients on a packaged
food item

Do not understand at least some of |GGG 73%

the nutritional information on a
packaged food item

The top three concerns about the
ingredients in their food are:
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Healthiness concern = High demand for
healthier foods

“| would like to see more food products
70% available for sale that are:”

68%
66%o
6490
62%-
60%o
58%0
56%o -
5490
52%-
50%o-

Top food HIGH FIBER LOWSUGAR LOW CALORIE LOW SALT

concern:
Healthiness of

ingredients
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Who’'s most concerned? (1) Women...

B Women I Men

90% 7| g2y
80% -
70% 1
60%
50% 1’
40% -
30% -

More concerned Stopped eating a Don’'t have enough
about food than 5 food, because of food info
yrs ago recall
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Who’'s most concerned? (2) Boomers...

B Boomers (45 -60) @ Gen Y (18 - 29)

90% 7| g2y
80% -
70% 1
60%
50% 1’
40% -
30% -

More concerned Stopped eating a Don’'t have enough
than 5 years ago food, because of food info
recall

Copyright © 2008 Deloitte Development LLC. All rights reserved.



Families with children at home: Want “"Purer”
foods

@ Have childen at home under 18 @ Don't have children at home
60% - 57%
5590 -
509% -
45% 1
40% 1
35% 1
309% -

Would like to see Concerned about Don't want cloned
more organic eating genetically meat sold
foods sold modified foods
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Consumers look to the Internet and to
emerging technology...

0% 20% 40% 60% 80% 100%
| I |

Have turned to the Internet to learn
more about foods

6700

Would be interested in using their ‘ ‘
mobile phones to scan a barcode to get
back “date of packing” for fresh
produce/meat

Would like to be able to scan a

barcode on packaging to get a “use _ 36%

by” date
Would like to scan a barcode to _ 519
obtain country of origin information 0

Would like SOOL (state of origin Iabeling)_ 49%,

info, if grown in US
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...yet resist the impact of developments
INn_science

0% 20% 40% 60% 80% 100%

Believe that meat from cloned
animals should be labeled as I 0%

such in food stores

Say meat from cloned animals _ 50%

should not be sold in the U.S.

Would not buy meat from I 49

cloned animals, even if prices
were similar

Say they are concerned about I

eating genetically modified
food
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In closing...

“Profit has passed safety. They should
be EQUAL!"

Anonymous Respondent #480
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About the Deloitte survey

e The survey was commissioned by Deloitte and conducted online
by an independent research company on April 21, 2008.

e The survey polled a nationally representative sample of 1,110
consumers.

e The survey has a margin of error of +/- three percentage points.
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