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Nutrition and product
labeling



How frequently do you read any part of the "Nutrition Facts" box (which shows
calories, fat, etc.) on an unfamiliar packaged or bottled food item?

Never 7%

1

Rarely 15%

Occasionally 28%

0% 5% 10% 15% 20% 25% 30% 35%
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Do you think these front-of-package Nutrition Keys will help you make more informed
food purchase decisions?

60% -

49%

50% -

40%

30%

20%

10%

0%
Yes, having the No, I'll likely rely on the No, for the majority of the No, | generally don'tread Don't know/not sure
information on the front Nutrition Facts box  food | purchase | already the nutritional information
of the package will make instead know all or most of the  for the food products |
it easier for me to decide Nutrition Facts and purchase
whether to purchase the therefore don't need
product these Nutrition Keys
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How frequently do you read the list of "Ingredients" on an unfamiliar packaged or
bottled food item?

Never 6%

1

Rarely 15%

Occasionally 29%

Frequently 28%

Always/Almost always 23%

0% 5% 10% 15% 20% 25% 30% 35%
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Would you like to be able to go to a Website to find out the country of origin for all
ingredients in a packaged/bottled food product?

Not sure/no opinion,

35% Yes, 42%

No, 23%
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How often do you check the expiration dates on packaged/bottled foods before you
purchase them in the store?

Never i 4%

Rarely

16%

Frequently 39%

Always 42%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%
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Do you find the different product freshness indicators such as "use by" or "sell by"
on packaged/bottled food products to be confusing?

Not sure/no
opinion, 8%

Yes, 32%

No, 61%
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Would you like to see more food products available for sale that are

80%

72%

70%

60%

50%

40%

30%

20%

10%

0%
high-fiber low-sugar low-salt low-calorie low-carbohydrate

mYes mNo
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Would you like to see more food products available for sale that are (continued)

80% -

70% -
62%

50%  50%

50% -

40% -

30% -

20% -

10% -

0%
hormone- or antibiotic-free portion controlled (e.g., single- organic fully prepared meals
serve, 100-calorie packs, etc.)

mYes ®mNo
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How much do you agree or disagree with each of the following statements? (check
one for each)

90% ~
80% - 76% 75% 74% 72%
70% -
60% -
50% -
40% -
30% -
20% -

10% -

4%

0% -

I'm increasingly looking for In general, | have enough I'm increasingly using food Food companies' sustainable

healthier food options at the food information about the food | eat coupons in order to save money food production practices are
store important to me

mVery much disagree = Somewhat disagree B Somewhat agree ®Very much agree ®=Don't know/NA = Total Agree
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How much do you agree or disagree with each of the following statements? (check
one for each, continued)

90% -
80% -
70% 1 65%

00% 54% 53%
50% 1 44%

40% 34%

32%

30%

20% -

10%

0% . .
Food retailers are starting to sell more  Healthier snacks are now available in more I'm increasingly using technology to find out
locally produced fruits and vegetables  school vending machines than a few years information on food products

ago

mVery much disagree ® Somewhat disagree ®mSomewhat agree ®Very much agree = Don't know/NA ®Total Agree
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Please answer yes or no to each of the following questions. (check one for each)

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

64%

69%
56%
Did you make an online purchase of a This summer, are you growing
consumer product (apparel, book, fruits/vegetables/herbs in a home
electronics, etc.) in the last 12 months? garden?
EYes ®No

12 Source: Deloitte 2011 Consumer Food and Product Insights Survey n=2000

Do you tend to seek out food retailers
that are socially responsible
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Please answer yes or no to each of the following questions. (check one for each,

continued)

100% -

90% 1 84%
77%

80% -
70% -
60% -
50% -
40% -
30% -
20% -

10% -~

88%

0% -

Are you shopping more at smaller-sized Did you make an online purchase of a
food stores than you used to? packaged food product (cereal, snack,
soup, coffee, etc.) in the last 12 months?

EYes mNo

13 Source: Deloitte 2011 Consumer Food and Product Insights Survey n=2000

Did you make an online purchase of
fresh, perishable food product (fruit,
cheese, meat, etc.) in the last 12
months?
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The mobile shopper



Do you own a Smartphone or other web-enabled mobile device?

Yes, 35%

No, 65%

15 source: Deloitte 2011 Consumer Food and Product Insights Survey n=2000 Copyright © 2011 Deloitte Development LLC. Al rights reserved.



Which of the following have you done? (check all that apply)

40% 1 38%
35%
30%
25%
20%
15%
10%
5%
0%

Subscribed to receive Downloaded a food  Visited a food company's
emails/recipes/coupons coupon from a website to website to find out
from a food-related site your computer, product information,
(food retailer, recipe site,  smartphone, or food recipes, etc.

etc.) retailer loyalty card

16 Source: Deloitte 2011 Consumer Food and Product Insights Survey n=2000

Researched ingredient Researched food-
information online product-recall information
online
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Which of the following have you done? (check all that apply, continued)

40% -

35%

35%

30%

25%

20%

15%

10%

5%

0%
Read a consumer-written Used social media to find  Downloaded a food-  Carried a store's portable None of the above
food product review food information related application (app) handheld scanner with
online to a smartphone you while you shopped for

food, to keep track of how
much you were spending,
receive coupons, check
out, etc. (Not including a
stationary checkout
scanner)

17 Source: Deloitte 2011 Consumer Food and Product Insights Survey n=2000 Copyright © 2011 Deloitte Development LLC. Al ights reserved.



A majority of phone users are concerned about how their location
information is used

Security and Privacy of location information Default setting for location data in shopping apps

Survey Question: Are you concerned about the security and Survey Question: What is your default setting
privacy of your location information? for location data in shopping apps”?

mYes ®No ® Do not allow applications to use my location information
Always allow applications to use my location information

® Don't know

A majority (61%) of those who use smart phones 45% of those who use smart phones do not allow
or web-enabled mobile devices are concerned shopping apps to access location information.
about the security and privacy of location However, a significant number of (27%)
information that is available for others to see and consumers are not aware of the default setting on
use. these apps.

Source: Deloitte 2011 Consumer Food and Product Insights Survey n=2000
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Consumers buy consumer products online more often than they buy packaged food,

fresh and perishable products

Online purchase frequency Online purchase frequency

Survey Question: Did you make an online purchase of a
consumer product in the last 12 months?

mYes mNo

Survey Question: Did you make an online purchase of a
packaged food product in the last 12 months?

EmYes mNo

Survey Question: Did you make an online purchase of a
fresh, perishable food product in the last 12 months?

EYes mNo

69% of the survey respondents have
purchased a consumer product online in the
last 12 months

17% of the survey respondents have
purchased a packaged food product online in
the last 12 months

12% of the survey respondents have
purchased a fresh, perishable food product
online in the last 12 months

Source: Deloitte 2011 Consumer Food and Product Insights Survey n=2000
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One in three consumers use their mobile phones to access coupons

Use of mobile phones to access coupons and deals

Survey Question: Have you used your mobile phone to access /view social coupons or limited-time deals?

mYes ®No

* 32% of the respondents used their mobile phones to access/view social coupons and limited-time
deals

Source: Deloitte 2011 Consumer Food and Product Insights Survey n=2000
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One in three consumers have used their mobile phones at least once for grocery

shopping related activities while in store

Use of smartphones and web-enabled phones for grocery shopping related activities

Survey Question: While you were in store, how often have you used your smartphone or web-enabled mobile device for
the following grocery shopping related activities?

90% -
80% -
70% -
60% -
50% -
40% - o
30% - 659 66%66%
b 56%
20% -
) 33% 25% 26% 2
i 0 024%
10% o 1o m - 19%19% 1 50,
11%/10% 8% 10% 8% 7%
0% -
Once More than once Never
B Managed a food shopping list or recipe(s) = Managed food coupons or special offers
E Participated in a loyalty program m Researched food prices or product information
= Interacted with food retailers = Interacted with food product manufacturers/growers

= Made a mobile payment to a food retailer, including gift cards © Made an online food purchase

* Two in five shoppers used shopping lists and recipe management tools on their mobile phones while

in store.
* Only one in five shoppers made an online purchase while in store

Source: Deloitte 2011 Consumer Food and Product Insights Survey , May 2011, n=705 (Respondents who own smartphones or web-enabled mobile devices)
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One in three consumers have used their mobile phones at least once for grocery

shopping related activities while in store

Use of smartphones and web-enabled phones for grocery shopping related activities

Survey Question: While you were in store, how often have you used your smartphone or web-enabled mobile device for
the following grocery shopping related activities?

35% -
30% -
25% -
20% -
15% -
25% 257 544
10% 19% 19%
15%
11%
5% 0 10% 8% 10% 8%
0% .
Once More than once
®m Managed a food shopping list or recipe(s) = Managed food coupons or special offers
® Participated in a loyalty program m Researched food prices or product information
= Interacted with food retailers = Interacted with food product manufacturers/growers

= Made a mobile payment to a food retailer, including gift cards = Made an online food purchase

* Two in five shoppers used shopping lists and recipe management tools on their mobile phones while

in store.
* Only one in five shoppers made an online purchase while in store

Source: Deloitte 2011 Consumer Food and Product Insights Survey , May 2011, n=705 (Respondents who own smartphones or web-enabled mobile devices)
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One in three consumers have used their mobile phones at least once for grocery
shopping related activities while NOT in store

Use of smartphones and web-enabled phones for grocery shopping related activities

Survey Question: While you were NOT in store, how often have you used your smartphone or web-enabled mobile device
for the following grocery shopping related activities?

90% -~
80% -
70% -
60% -
50% -
40% -
30% -
20% - "
10% - 20%021% 1996 20% 1704 1 4o,
11%/10% 8% 8% |79 0
0% -
Once More than once Never
B Managed a food shopping list or recipe(s) = Managed food coupons or special offers
E Participated in a loyalty program m Researched food prices or product information
= Interacted with food retailers = Interacted with food product manufacturers/growers

= Made a mobile payment to a food retailer, including gift cards © Made an online food purchase

* Two in five shoppers used shopping lists and recipe management tools on their mobile phones while
NOT in store.
* Only one in five shoppers made an online purchase while NOT in store

Source: Deloitte 2011 Consumer Food and Product Insights Survey , May 2011, n=705 (Respondents who own smartphones or web-enabled mobile devices)
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One in three consumers have used their mobile phones at least once for grocery

shopping related activities while NOT in store

Use of smartphones and web-enabled phones for grocery shopping related activities

Survey Question: While you were NOT in store, how often have you used your smartphone or web-enabled mobile device
for the following grocery shopping related activities?

35.0% -
30.0% -
25.0% -
20.0% -
15.0% -
26%
10.0% - 21% 20%
19% 0 17%
14%
.0% -
>.0% 8% 7%
0.0% - .
Once More than once
B Managed a food shopping list or recipe(s) = Managed food coupons or special offers
E Participated in a loyalty program m Researched food prices or product information
= Interacted with food retailers = Interacted with food product manufacturers/growers

= Made a mobile payment to a food retailer, including gift cards © Made an online food purchase

* Two in five shoppers used shopping lists and recipe management tools on their mobile phones while
NOT in store.
* Only one in five shoppers made an online purchase while NOT in store

Source: Deloitte 2011 Consumer Food and Product Insights Survey , May 2011, n=705 (Respondents who own smartphones or web-enabled mobile devices)
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One in five respondents had used mobile devices to buy consumer products at least

once

Use of smartphones and web-enabled phones for shopping

Survey Question: In the past year, how often did you use your smartphone or web-enabled mobile device for any
shopping-related activity for the following products?

80% -
70% -
60% -
50% -
40% -
30% -

20% -

33% Reqes
25%  24%

10% - .
15% 99% 11% 10% | 11%

0% -
Once More than once Never

B Consumer electronics = Apparel ®Groceries ®Personal goods = Household goods

« Consumer electronics are the most bought category of consumer goods by consumers using their
mobile devices. About 48% of respondents have bought consumer electronics at least once in the last
12 months. Respondents bought household goods the least often.

Source: Deloitte 2011 Consumer Food and Product Insights Survey , May 2011, n=705 (Respondents who own smartphones or web-enabled mobile devices)
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One in five respondents had used mobile devices to buy consumer products at least

once

Use of smartphones and web-enabled phones for shopping

Survey Question: In the past year, how often did you use your smartphone or web-enabled mobile device for any
shopping-related activity for the following products?

40% -~
35% -
30%
25%
20%
15%

10%

5% 11% 11% 10%

0%

Once More than once

B Consumer electronics = Apparel ®Groceries ®EPersonal goods = Household goods

« Consumer electronics are the most bought category of consumer goods by consumers using their
mobile devices. About 48% of respondents have bought consumer electronics at least once in the last
12 months. Respondents bought household goods the least often.

Source: Deloitte 2011 Consumer Food and Product Insights Survey , May 2011, n=705 (Respondents who own smartphones or web-enabled mobile devices)
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One in four shoppers believe that the use of mobile phones for shopping related
activities will increase in the next 12 months

Future of mobile phones and shopping related activities

Survey Question: A year from now, how do you expect your shopping-related activities on a smartphone or other web-
enabled mobile device will have changed for the following products?

50% ~

Avg: 43%

45% -
40% -

35% -
Avg: 24%

30% -
25% -
20% - 41% 43% 429 44% [43%

SR 24% -
0,
0 24% 23% 2904 Avg: 6% °

10% -

5% -

6% (6% 6% 405 6%

0% -

Activity will likely have increased Activity will likely have decreased Activity will likely stay the same  No activity a year ago; will not
likely have activity a year from
now

B Consumer electronics = Apparel ®Groceries ®Personal goods = Household goods

 On an average, 24% of respondents felt that the use of mobile phones for shopping related activities
will increase in the next 12 months

Source: Deloitte 2011 Consumer Food and Product Insights Survey , May 2011, n=705 (Respondents who own smartphones or web-enabled mobile devices)
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One in four shoppers believe that the use of mobile phones for shopping related

activities will increase in the next 12 months

Future of mobile phones and shopping related activities

Survey Question: A year from now, how do you expect your shopping-related activities on a smartphone or other web-
enabled mobile device will have changed for the following products?

30% -~
Avg: 24%
25%
20%
15%

10%

5%

6%

0%
Activity will likely have increased Activity will likely have decreased

B Consumer electronics = Apparel ®Groceries ®Personal goods = Household goods

 On an average, 24% of respondents felt that the use of mobile phones for shopping related activities
will increase in the next 12 months

Source: Deloitte 2011 Consumer Food and Product Insights Survey , May 2011, n=705 (Respondents who own smartphones or web-enabled mobile devices)
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RisIng prices



Do you think that the sizes (in ounces) of some packaged foods have
recently increased or decreased?

Don't know - 8%
Stayed the same - 10%

Increased F 8%

0% 10% 20% 30% 40% 50% 60% 70% 80%

30  Source: Deloitte 2011 Consumer Food and Product Insights Survey n=2000 Copyright © 2011 Deloitte Development LLC. Al rights reserved.



Have you changed your food buying behavior for those products that have smaller
package sizes?

Yes, 46%

No, 54%

Source: Deloitte 2011 Consumer Food and Product Insights Survey n=1480, consumer s who responded
31 decreased in the previous question Copyright © 2011 Deloitte Development LLC. All rights reserved.



In what ways have you changed your purchase behavior for those products that have
smaller packages sizes? (check all that apply)

70% -

64%

60% -

53%

50% -

40% -

33%

30% -
20% -

10% - 6%

I

I'm seeking out lower priced I've switched to other products [I've switched and now buy Other
brands, including store brands that have the same, larger products in vary large sizes or
size | used to buy in bulk, which are cheaper on
a per-ounce basis

0% -

Source: Deloitte 2011 Consumer Food and Product Insights Survey n=676, consumers who have changed their

behavior
Copyright © 2011 Deloitte Development LLC. All rights reserved.



Do you believe that food prices in food stores have recently been increasing or
decreasing?

Don't know I 3%
Staying the same . 7%

Decreasing I 3%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

33 Source: Deloitte 2011 Consumer Food and Product Insights Survey n=2000 Copyright © 2011 Deloitte Development LLC. Al rights reserved.



As aresult of higher food prices, have you changed your food buying behavior (e.g.,
purchased smaller sizes, etc.)?

No, 38%

Yes, 62%

Source: Deloitte 2011 Consumer Food and Product Insights Survey n=1754, consumers who
34 believe prices increased Copyright © 2011 Deloitte Development LLC. All rights reserved.



As aresult of food price increases, how have you changed your food buying
behavior? (check all that apply)

80%

70%

60%

50%

40%

30%

20%

10%

0%

] 75%
l 48%
40%
21%

i 15%

. 6%
| have purchased | have purchased | have purchased | have purchased | have purchased Other
more lower-priced fewer food more private label more smaller- fewer organic

products products overall products sized products products

Source: Deloitte 2011 Consumer Food and Product Insights Survey n=1087 consumers who
have changed their behavior

Copyright © 2011 Deloitte Development LLC. All rights reserved.



Do you believe that food prices in restaurants and/or fast food establishments have
recently been increasing or decreasing?

Don't know - 11%
Staying the same _ 19%
Decreasing l 3%

0% 10% 20% 30% 40% 50% 60% 70% 80%

36 Source: Deloitte 2011 Consumer Food and Product Insights Survey n=2000 Copyright © 2011 Deloitte Development LLC. Al rights reserved.



As aresult of food price increases in restaurants and/or fast food establishments,
have you changed your eating-out behavior?

No, 31.6%

Yes, 68%

Source: Deloitte 2011 Consumer Food and Product Insights Survey n=1341 consumers who
37 believe prices increased Copyright © 2011 Deloitte Development LLC. All rights reserved.



How have you changed your eating-out behavior as a result of higher prices at
restaurants or fast food establishments? (check all that apply)

100% -
90% 90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

I'm eating out less, overall I'm eating at more lower-  I'm going to the same Other
priced restaurants/fast restaurants/fast food
food establishments than establishments, but I'm
I normally do ordering lower-priced
items

Source: Deloitte 2011 Consumer Food and Product Insights Survey n=917 consumers who
38 Changed eating-out behavior Copyright © 2011 Deloitte Development LLC. All rights reserved.



Over the past year, did you purchase food (to be consumed at home) at a: (check all
that apply)

Online - retailer or food manufacturer

Organic food store

Small specialty food store

Local farm or farm co-op

Drug store

Convenience store

Dollar store

Wholesale club

Large supercenter that sells food, clothing, etc.

Traditional supermarket 80%

0% 10% 20% 30% 40% 50% 60% 70% 80%  90%

39 Source: Deloitte 2011 Consumer Food and Product Insights Survey n=2000 Copyright © 2011 Deloitte Development LLC. Al rights reserved.



As aresult of higher gas prices, have you changed your food buying behavior?

Yes, 45%

No, 55%

40 source: Deloitte 2011 Consumer Food and Product Insights Survey n=2000 Copyright © 2011 Deloitte Development LLC. Al rights reserved.



As aresult of higher gas prices, how have you changed your food buying behavior?
(check all that apply)

80% -
73%
70% -
60% -
0,
50% - 49%
41%
40% -
34%
30% - 26%
20% -
11%
10% -
’ . 5%
O% - T T T T
I make fewer trips | purchase more | purchase fewer | goto more | purchase more | purchase fewer Other
to food stores  low-priced food food items overall discounted food private label food organic food

products stores products products

Source: Deloitte 2011 Consumer Food and Product Insights Survey n=907 consumer who
41  have changed behavior Copyright © 2011 Deloitte Development LLC. All rights reserved.



Demographics



What is your gender ?

Male, 48%

Female, 52%

43 Source: Deloitte 2011 Consumer Food and Product Insights Survey n=2000 Copyright © 2011 Deloitte Development LLC. Al rights reserved.



Which age group are you in?

75+ 8%

]

61-74 14%

45 - 60 26%

18- 29 20%

0% 5% 10% 15% 20% 25% 30% 35%

44 source: Deloitte 2011 Consumer Food and Product Insights Survey Copyright © 2011 Deloitte Development LLC. All rights reserved.



Which of the following categories includes your household's total annual income
before taxes?

$150,000 or more 5%

1

$100,000 - $149,999

9%

$75,000 - $99,999

12%

$50,000 - $74,999

19%

$30,000 - $49,999

25%

Less than $30,000 31%

0% 5% 10% 15% 20% 25% 30% 35%

45 Source: Deloitte 2011 Consumer Food and Product Insights Survey n=2000 Copyright © 2011 Deloitte Development LLC. Al rights reserved.



What is your current employment status?

Retired 22%

Currently not working 26%

Working

0% 10% 20% 30% 40% 50% 60%

46 source: Deloitte 2011 Consumer Food and Product Insights Survey n=2000 Copyright © 2011 Deloitte Development LLC. Al rights reserved.



How often do you shop for food items ?

Less than 1l/year 2%

1- 11 timeslyear . 3%

Daily - 5%

0% 10% 20% 30% 40% 50% 60% 70%

47 Source: Deloitte 2011 Consumer Food and Product Insights Survey n=1997 Copyright © 2011 Deloitte Development LLC. Al ights reserved.



Do you have children living at home who are under the age of 18?

Yes, 30%

No, 71%

48  sSource: Deloitte 2011 Consumer Food and Product Insights Survey n=2000 Copyright © 2011 Deloitte Development LLC. Al rights reserved.



About the Deloitte survey

» The survey was commissioned by Deloitte and conducted online by an independent
research company between May 16 - 18, 2011.

» The survey polled a nationally representative sample of 2,000 consumers.

» The survey has a margin of error of +/- five percentage points.

49 Copyright © 2011 Deloitte Development LLC. All rights reserved.



Deloitte

This presentation contains general information only and Deloitte is not, by means of this publication, rendering accounting,
business, financial, investment, legal, tax, or other professional advice or services. This presentation is not a substitute for such
professional advice or services, nor should it be used as a basis for any decision or action that may affect your business. Before
making any decision or taking any action that may affect your business, you should consult a qualified professional advisor.

Deloitte, its affiliates, and related entities shall not be responsible for any loss sustained by any person who relies on this
presentation.

About Deloitte

Deloitte refers to one or more of Deloitte Touche Tohmatsu Limited, a UK private company limited by guarantee, and its network
of member firms, each of which is a legally separate and independent entity. Please see www.deloitte.com/about for a detailed
description of the legal structure of Deloitte Touche Tohmatsu Limited and its member firms. Please see
www.deloitte.com/us/about for a detailed description of the legal structure of Deloitte LLP and its subsidiaries. Certain services
may not be available to attest clients under the rules and regulations of public accounting.
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